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Proposals for Financial Literacy Initiatives 

Proposal of National Foundation for Credit Counseling (NFCC) ( ~ $1,500,000) 

A. About The NFCC 

The NFCC’s mission is to promote the national agenda for financially responsible 
behavior and build capacity for its Members to deliver the highest quality financial education and 
counseling services.  

Founded in 1951, the NFCC is the nation’s largest and longest-serving national 501(c)(3) 
nonprofit credit counseling organization.  It is the umbrella organization for 104 members with 
nearly 850 community-based offices and more than 2,800 certified counselors and educators 
nationwide.  The NFCC has eight Member Agencies with 44 community-based offices in 40 
cities throughout the state of California.  These locations employ 362 certified counselors and 
educators, of which 76 speak Spanish.  NFCC Member Agencies are governed by 17 Member 
Quality Standards and must be independently accredited by the Council on Accreditation.  In 
addition, all NFCC Member Agencies are 501(c)(3) nonprofit organizations and all counselors 
must pass and maintain certification to be eligible to assist consumers.  

In 2008, the NFCC network directly served more than 3.2 million consumers with 
counseling and education services, including more than 375,000 in California.  Through the first 
quarter of 2009, this number has increased nearly 20 percent.  

NFCC Member Agencies provide a range of services: 

 Budget counseling and education; 

 Financial literacy education courses for children to seniors; 

 Housing counseling (pre-purchase, foreclosure prevention, rental assistance, 
reverse mortgage); 

 Bankruptcy counseling and education services; and 

 Debt management plans (DMPs). 

Given the NFCC’s decades-long history of delivering financial literacy to consumers and 
its extensive geographic footprint and consumer outreach in California, the NFCC is both 
qualified and prepared to increase its capacity to reach additional Californians with financial 
education with the assistance of this grant. 

B. Why NFCC’s Financial Literacy Work Is Important 

According to the 2009 Consumer Financial Literacy Survey1, 41 percent of U.S. adults 
gave themselves a grade of C, D, or F on their knowledge of personal finance.  In addition, 80 
percent of adults agree that they would benefit from advice and answers to everyday financial 
questions from a professional.  

                                                 
1  Full results for the 2009 Consumer Financial Literacy Survey, conducted by Harris Interactive for the 
National Foundation for Credit Counseling, are available at www.nfcc.org. 



 

F-3 

As community-based organizations, NFCC Member Agencies fully understand the 
demographic make-up of their respective communities and have a firm grasp on their diverse 
financial literacy needs.  While focusing on the whole, California-based NFCC Member 
Agencies have also identified a few target populations for the delivery of specific financial 
education outreach over recent years.  These populations include: youth (with a slight distinction 
between K-12 and 18-22 year-old age groups); seniors; low to moderate income families; and the 
Hispanic community.  

Financial literacy programs developed to target these populations and all Californians 
address a number of financial literacy components including:  budget (money management) and 
credit counseling and education; basic financial services and asset building programs (money 
management and saving); homeownership counseling and education; foreclosure-prevention 
counseling and education; reverse mortgage counseling; pre-bankruptcy counseling and 
education; long-term financial planning (retirement and insurance); and education aimed at 
recognizing and avoiding abusive lending practices, fraud and ID theft, and ensuring consumer 
protection.  NFCC financial literacy programs offer an opportunity for consumers to increase 
their knowledge of the financial system, fundamentally change their attitude, and ultimately 
modify their behavior over time.  

C. Participation On An Advisory Board  

The NFCC is willing and able to appoint a representative(s) to serve on an Advisory 
Board to provide input on the development, content, and distribution of a financial literacy 
toolkit addressing all life stages and demographics within the state of California.  The toolkit will 
provide an additional educational tool to complement current outreach conducted through the 
NFCC’s Member Agencies in California.  Through the 44 Member Agency locations in 
California, we estimate the potential to distribute hundreds of thousands of toolkit copies in 
person, and even more electronically via the Web.  

D. Use Of Funds 

The proposed NFCC financial literacy grant of $1,500,000 over three years will allow the 
NFCC and its California-based agencies to more broadly and effectively reach Californians with 
educational programs and messaging.  Our proposal includes the following components:  

 Assistance with agency educator staffing to increase community outreach with 
financial literacy programs;  

 Development of an NFCC California-centric financial literacy microsite that will 
host NFCC financial education materials, toolkit information, NFCC Agency 
locator and information, a message board manned by NFCC counselors in 
California to answer financial literacy-related questions, and testimonials from 
consumers on the benefits of financial counseling and education;  

 Counselor and educator training for those conducting outreach associated with the 
grant;  

 Media/public service announcement outreach to promote financial literacy 
messaging to include consumer financial tips, consumer alerts on consumer 
protection issues such as ID theft, predatory lending, and debt settlement, and 
promotion of the aforementioned website for financial literacy resources and 
information;  
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 Development of an online housing pre-purchase consumer education product to 
assist Californians who are at “ground zero” of the current foreclosure crisis that 
is predicted to continue for a few years; 

 Community programs to include “financial check-ups or screenings” to be hosted 
within schools, churches, malls, etc.; and  

 Increased promotion and outreach in California to support national financial 
literacy campaigns, such as:  National Financial Literacy Poster Contest, National 
Protect Your Identity Week, Financial Literacy Month, and National Housing 
Month.  

The NFCC’s vision is to create a national culture of financial responsibility.  We 
welcome the opportunity to work with the organizers of this financial literacy initiative toward 
making this vision a reality in the State of California. 

E. Annual Budget  

The NFCC’s 2009 budget is approximately $40 million.  Federal grants, designated for 
counseling and education-related activity, account for $23 million, and in-kind contributions 
associated with the airing of public service announcements, account for $10 million.  The NFCC 
receives additional income via Member dues, publications sales, online education and 
certification, agency locator services, and conference sponsorships.  

The NFCC transitioned to an all-Member Agency Board of Trustees in 2002. However, 
Ken Crone of Visa was a member of the NFCC Board between 1999-2002.  Over the past 10 
years, both Visa and MasterCard have made contributions to the NFCC.  These contributions and 
their designated projects follow:  

 Visa – $57,000 to support the NFCC Annual Leaders Conference (2005-08); 
$100,000 for a financial literacy grant (2000); and $25,000 in unrestricted funding 
(2000).  Total:  $182,000. 

 MasterCard – $92,000 to support of the NFCC Annual Leaders Conference 
(2000-08) and $10,000 in unrestricted funding (2000).  Total:  $102,000.  

F. Court Approval And Reporting 

The NFCC understands that this grant funding is subject to court approval and if 
approved, the NFCC is prepared to provide a full accounting via periodic reports of how the 
grant funds were spent. 
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Proposals for Additional Financial Literacy Initiatives 

Proposal of California Council on Economic Education (CCEE) ( ~ $1,000,000) 

A. About CCEE 

“When students understand economics, everyone profits.” 

CCEE is a non-profit (501(c)(3)) partnership of business and education leaders 
throughout California.  Founded in 1963, our mission is to improve the economic and financial 
literacy of the people of California.  Our Board of Advisors includes Bill Hauck, President of the 
California Business Roundtable; Charles Reed, Chancellor of The California State University 
System (23 campuses); Jack O’Connell, California State Superintendent of Public Instruction; 
and Janet Yellen, President of the San Francisco Federal Reserve Bank.  We achieve our goals 
by developing curricula and training teachers to take the curricula into their classrooms.  Every 
high school teacher that we train has the potential to influence 300 students per year for as long 
as that teacher is in the classroom. 

We incorporate six approaches to enhancing economic and financial literacy in 
California. 

We influence the national and state economic and financial education agenda.  Since 
1963, CCEE has been the champion of economic education in California.  We were the major 
advocate of SB 1213, passed by the California Legislature in 1985, which mandates successful 
completion of a one semester economics course for graduation from high school.  CCEE 
provided the economics consultant to the California Standards Commission who wrote a strong 
economics strand into the History/Social Science Standards, approved by the California Board of 
Education in 1998.  We also worked with the California Commission on Teacher Credentialing 
to develop Subject Matter Requirements to ensure that all teachers credentialed to teach 
economics have a strong background in economics.  More recently, our executive director 
worked on the committee that will make recommendations to the State Board of Education 
concerning revisions to the History/Social Sciences Framework.  This is the document that 
suggests ways that teachers can implement the Standards.  

We teach “economic reasoning skills” that can be applied to all aspects of students’ 
lives.  These thinking skills enable young people to make informed decisions about education, 
workforce preparation, finance, and citizenship.  Each of our programs is targeted towards a 
specific age group.  Each program focuses on different aspects of economic and financial literacy 
including benefit/cost analysis, the rapidly changing 21st century global economy, the 
development of human capital through education, labor markets, product markets including 
profit and competition, financial markets including earning, spending and saving, and investing.   

We train teachers.  Our Centers assist us in presenting our programs to K-12 teachers 
throughout the state who present the curriculum to their students.  The teacher training is age and 
grade specific and incorporates national and California standards.  As mentioned above, this 
multiplier effect allows us to influence 300 students per year for as long as that teacher is in the 
classroom.  As a result of this effective and highly-leveraged approach, CCEE was able to 
provide its programs last year to over 1,000 teachers, reaching 300,000 K-12 students. 

Our delivery system includes a statewide network of Centers for Economic Education, 
most of which are located on California State University campuses.  Because our delivery system 
includes college professors, we can offer academic credit for our workshops.  
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We partner with our funders to reach out to low and moderate income students.  For 
some groups, the high school dropout rate is over 50%.  The implications of this number for 
social division are unimaginable.  CCEE reaches out to underrepresented schools, using 
economics to present the case for successfully completing high school and acquiring further 
education and/or training.  A solid understanding of economics gives students the reason to learn 
other subjects.  In our most recent workshops, 72% of participants were from schools with 
over 50% low and moderate income students.  For each of our programs, CCEE develops an 
off the shelf classroom activity that can be used by the partner’s employees to take into the 
classroom of teacher participants.  If desired, CCEE will provide training for partner employees.  

Our work is evaluated.  Our programs involve teacher evaluations of the workshops and 
pre- and post-testing of students.  On average, teachers give our workshops a 97% approval.  In 
all of our pre- and post-testing, students exhibit statistically significant improvement.  

B. Why CCEE’s Financial Literacy Work Is Important 

It is hard to play the game and impossible to win if you don’t know the rules.  Our 
students (and many of our teachers) don’t understand the rules of the 21st century global 
economy.  The high school drop-out rate for African American and Hispanic students in some 
parts of the state is over 50%.  We are abandoning half of our children.  From a purely selfish 
perspective, the future of the California economy is in danger if we “throw away” half of our 
most important resource, our youngsters.  California is a highly “human capital intensive” 
economy.  We rely on a skilled labor force and we are losing that competitive edge.  California 
employers report growing dissatisfaction with their prospective employees’ lack of marketable 
skills.  In addition, of course, a much larger percentage of dropouts end up in jail or on welfare 
than the general population.  They end up as tax takers as opposed to tax payers.  While 
education is expensive, the cost of economic and financial illiteracy is much higher.  California 
can’t afford our current drop-out rates and economic education can help lower the rate.  Our 
Choices and Changes and Teacher Guide to the California Economics Standards programs 
directly address this issue.  

California leads the nation in bankruptcies and our students know less about personal 
finance than other students in the nation.  The current economic and financial crises make the 
case for financial education more strongly than anything we could write.  Something as simple as 
the power of compound interest can change a student’s attitude about money but we are not 
giving them that experience.  Our Stock Market Simulation and Capital Markets Contests have 
changed students’ lives, but we involve very few students in the annual programs.  Our 
MoneyWiseTeen, It’sYourChoice, and Living the American Dream programs directly address this 
problem.  The MoneyWiseTeen has received two international awards.  

C. Participation On An Advisory Board.  

CCEE will appoint our executive director, Dr. Jim Charkins to serve on an advisory 
board to provide input on the development, content, and distribution of a financial literacy toolkit 
addressing all life stages and demographics, and CCEE will distribute the toolkit and make it 
available to our California members and constituencies.  We understand that we will be 
separately reimbursed for our work in these areas. 

D. Use Of Funds 

CCEE will use the funds to conduct workshops for high school economics teachers on the 
Teacher Guide to the California Economics Standards.  In addition, we will conduct statewide 
contests for high school students who will demonstrate their understanding of economics and 
finance through exams and quiz bowl contests along with essays and PowerPoint presentations.  
The finalists in these contests make a presentation to a board of professional economists.  (Go to 
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the following site to see an article from the LA Times:  http://www.latimes.com/business/la-fi-
students28-2009may28,0,5359010.story)  

A substantial portion of the funds will be used to market these programs in order to raise 
awareness of CCEE and our programs and to build the case in the academic community for 
economic and financial education.  Our major focus is on teacher education and awareness 
because of the multiplier of 300 students per high school teacher. 

E. Annual budget.  

Our annual budget is around $450,000 per year.  We have received two large grants in the 
last 3 years, $180,000 for HSBC, N.A. and $140,000 from Cathay Bank.  Both grants were used 
to develop online financial education modules for middle school and high school students.  The 
MoneyWiseTeen (www.moneywiseteen.org) consists of ten modules that teach basic economics 
lessons in a financial context.  For example, students learn about opportunity cost by going 
through a budgeting exercise with a young couple (Lesson 2).  It’s Your Choice is an online 
game aimed at middle and high school students.  In the game, players make decisions about their 
education and finances, and learn the consequences of those decisions in the job market and in 
life.  This game is still in development, but can be viewed at http://www.its-your-choice.org.  
make it available to you if you wish to see where it is going.  The MoneyWiseTeen has won two 
international awards. (See attached press releases.)   

CCEE has received no previous funding from Visa or MasterCard in the last ten years nor 
have we had board members from these two organizations.   

F. Court Approval And Reporting 

CCEE understands that this is all subject to court approval and will provide a full 
accounting which describes how we have spent any sums we receive in periodic reports.  
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Proposals for Additional Financial Literacy Initiatives 

Proposal of AARP Foundation (AARP) ( ~ $900,000) 

A. About AARP 

As the charitable arm of AARP, the AARP Foundation seeks to improve the quality of 
life for at-risk older adults – with a particular focus on those with limited incomes, women, and 
minorities – through an array of programs providing direct services, education, and information.  
A non-profit, 501(c)(3) organization, the AARP Foundation helps older Americans build and 
protect financial assets to fund a secure retirement, and facilitates access to public benefits for 
those in need.   

With the immense outreach capabilities offered by AARP’s network of offices in every 
state, and volunteer opportunities afforded by a membership base of some 40 million Americans 
aged 50 and older, the AARP Foundation is uniquely positioned to reach those in need with 
critical services.  As a result, the AARP Foundation was able to provide direct services to more 
than 4 million older adults this past year.   

All AARP Foundation programs seek to help older Americans build and protect financial 
assets, or gain access to public benefits that will allow them to age with dignity and 
independence.  Our programs – to cite just a few – provide job training for those seeking to enter 
or remain in the work force, help the frail and disabled elderly avoid financial abuse and 
exploitation, empower grandparents raising grandchildren, help older adults manage their 
finances, provide information and resources for those with care giving responsibilities, and 
provide free tax assistance to help older adults obtain appropriate refunds and credits.   

B. Why AARP’s Financial Literacy Work Is Important 

A recent 2004 AARP multicultural survey, Traditional and Alternative Financial 
Practices of the 45+ Community, identified some of the following trends regarding financial 
security in diverse populations: 

 Fifty percent of all midlife and older Americans go to sleep every night concerned 
about having enough money to pay for basic monthly costs such as telephone, 
groceries, and utilities.  While the proportion of Asians (50%) who express deep 
concern about monthly costs mirrors the 45+ general public, far more people in 
the African American (68%), Hispanic (60%), and American Indian (60%) 
communities are concerned about costs including utility, telephone, and grocery 
bills. 

 People without bank accounts (the “unbanked”) compared to those with bank 
accounts more often use alternative/nontraditional means for banking such as 
check cashing outlets and payday lenders.  

 African Americans, regardless of income, are more likely than are consumers in 
general to say they will care for grandchildren or aging parents in the next two 
years. 

 Almost six in 10 (59%) Hispanics say they are not saving any money, as do more 
than four in 10 American Indians (44%), and almost four in 10 African Americans 
(39%).  Less than one-third of Asians (31%) report not saving any money. 
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 More than four in 10 (42%) Hispanics, one-quarter of African Americans (27%), 
and one-fifth of American Indians (22%) do not have checking accounts.  Fewer 
than one in 10 Asians (8%) and non-Hispanic whites (6%) say they have no 
checking account. 

 Almost eight in 10 (78%) of Asians use credit cards, more than among the general 
public (67%) and non-Hispanic Whites (72%). 

The AARP Foundation and AARP have a long history in developing and executing 
financial literacy programs that address the core issues to help older members of our society 
meet their financial needs and reduce the risk that they will fall victim to poverty and fraud.  
Programs also explore emerging trends that will affect people at risk more and more as they age.  
Through providing direct services, leveraging relationships, and providing information and 
education to individuals and service providers, AARP Foundation and AARP programs play an 
important role in supporting the social impact goals of the association. 

The following are some current and past financial literacy programs that provide targeted 
individuals the information and skills to help them improve financial decisions and prepare them 
for a financially secure retirement: 

 AARP Tax Aide is the largest volunteer run program in the United States and 
provides free tax assistance and preparation service annually to over 3 million low 
and moderate-income taxpayers, with special attention to those age 60 and older, 
helping them get refunds and credits they deserve.  The program also offers 
electronic filing and on-line tax assistance. 

 AARP Elder Watch Project fights financial exploitation of older Americans in the 
states of Colorado and West Virginia through extensive outreach and education, 
collection of data, and the provision of technical assistance. 

 AARP Money Management Program offers daily money management services 
through volunteers to help older or disabled people who have difficulty budgeting, 
paying bills and keeping track of financial matters and who have no family or 
friends able to help. 

 AARP Benefits Outreach offers assistance to people over age 55 with low or 
moderate incomes in determining eligibility for a number of public and private 
benefit programs that help pay for prescription drugs, doctor's bills, property 
taxes, groceries, heating bills, and more. 

 AARP Consumer Fraud Protection engages peer volunteers in alerting older 
consumers nationwide to telemarketing and other types of fraud that endanger 
financial security. 

 The Financial Security in Retirement Campaign is helping Americans accumulate 
and effectively manage adequate retirement assets. 

 The Automatic 401(k) Campaign is working to realize greater retirement savings 
among working Americans by influencing employers to adopt automatic 401(k) 
plan features designed to effortlessly increase savings.  

 The Campaign for Wise and Safe Investing ™  began in 2006 and is funded by 
the Investor Protection Trust (IPT).  The Campaign is a collaboration including 
the AARP Foundation, AARP, IPT, and up to 30 AARP State offices and State 
Security Divisions to create a national and state-level partnership to implement a 
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variety of tactics to increase awareness of fraudulent practices and educate 
maturing investors; a prime target for dishonest players in the market.  Since its 
inception, the partnership has conservatively trained nearly 250 volunteer 
speakers, sponsored almost 500 events that were attended by more than 26,000 
people, and raised the awareness of hundreds of thousands of investors through 
numerous media activities.  Today the Campaign continues at the state level. 

 The Women It’s Time Financial Seminar Series, which ran through 2001, sought 
to offer a program that would increase its participants’ knowledge about financial 
issues, bolster their confidence in making financial decisions, and prepare them 
for a financially secure retirement.  Some key findings: 

 A large majority of the respondents say they are knowledgeable about 
their financial situation, and believe they are developing financial and 
medical resources for a secure future. 

 Less than half understand Medicare or insurance coverage, have made 
arrangements for future care giving, and have a lawyer with whom they 
feel comfortable or have an up-to-date will. 

 More than half of the respondents say they are either very confident or 
somewhat confident in making financial decisions. 

 The seminar series is rated very highly by its participants who call the cost 
an “excellent value,” find the information “very useful” and “very easy to 
understand,” and feel the amount of information is “just right.” 

Finally, at the state level in California, AARP California is determined to make sure older 
Californians don’t spend their “golden years” struggling to make ends meet.  Recent California 
budget cuts are hitting public programs hard, making it ever more difficult for older adults to 
handle their finances.  Those who have spent their entire lives contributing as productive 
members of society, working and paying into the system, deserve better.    

AARP California has a long history of educating its members and the general public in 
the areas of financial literacy and consumer protection.  Some highlights include:  

 Ongoing participation with the Consumer Roundtable, a coalition of public and 
private agencies that address financial security issues. 

 Financial Freedom Tour 2009 targeting African American communities with 
national financial security advisor Mellody Hobson providing tools and resources 
towards financial stability. 

 AARP-sponsored bilingual trainings (English and Spanish) on consumer 
protection issues.  

 Workshops and presentations on financial literacy, predatory lending, and 
consumer protection to civic groups, organizations and clubs. 

 Sponsorship and participation in Fraud Festivals and Scam Stopper events, which 
involved collaboration with agencies such as the CA State Contractors Licensing 
Board, FBI, Federal Trade Commission, and local law enforcement. 

 Collaboration with groups dedicated to financial literacy including Seniors 
Against Investment Fraud (SAIF) and Retired Senior Volunteer Program (RSVP). 
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 Financial security issue forums at universities throughout California featuring 
speakers on social security, older workers, financial planning, IRAs, and 
consumer protection. 

 Publication of columns in ethnic community papers such as La Opinion that 
discuss consumer protection issues. 

C. Participation On An Advisory Board 

AARP California is committed to appointing one or more individuals to serve as a 
representative on an Advisory Board to provide input on a financial literacy toolkit.  AARP 
California’s staff expertise spans from economics, policy, and community outreach, to law, 
gerontology, and communications; consequently, we are confident that, with our combined 
backgrounds, we can contribute valuable input to the development, content, and distribution of a 
successful toolkit addressing all life stages and demographics.  We understand that we will be 
separately reimbursed for our work in these areas. 

As highlighted in Section B, the AARP Foundation, AARP, and AARP California have 
long been dedicated to enhancing the financial literacy of its members and the general public, as 
this is a critical component in line with our mission to enhance quality of life for all as we age.  
With our vast network of staff, volunteers, and community partners, plus dedicated offices in 
Sacramento, San Francisco, and Pasadena, AARP California has a successful track record of 
reaching its 3.3 million members and millions more throughout California via direct mail, e-mail, 
web-based outreach, tele-town halls, and face to face educational seminars and community 
events.  It is through similar mechanisms that AARP California plans to distribute this toolkit to 
its California members and constituencies.   

D. Use Of Funds 

AARP Foundation, in collaboration with AARP California, proposes to spend the 
allocated funds as follows: 

Year 1 will focus on program development, building a volunteer base from diverse 
communities to lead educational programs in local areas, developing strategic partnerships in the 
community, initiating train the trainer programs in the state and building our public outreach and 
media campaign.  In developing strategic partnerships with community based organizations and 
training volunteers to lead local programs and outreach in their own communities, we hope to 
extend the life of the program past the designated 3 years of funding. 

Year 2 will build on the developments from year 1.  It will continue to enhance the train 
the trainer programs, execute additional community based workshops and educational programs, 
expand public outreach and media and add an additional element of 2 large scale forums in 
targeted areas.  Year 3 will continue to build and will include the transition of trained volunteers 
to community based organizations who will be able to maintain the local educational workshops 
and extend the life of the program past the end funding date.  

Project/Program Manager:  The Program Manager will administer the grant by 
coordinating the development, implementation and compliance of the project for the three-year 
period. 

Event Expenses:  AARP Foundation with AARP California staff will identify regions and 
populations throughout California which have the greatest need for education in personal finance 
issues.  As part of its outreach campaign, we will host multiple educational events, in 
collaboration with community partners, in targeted regions throughout the state.  Related 
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expenses would include venue fees (including A/V, translation equipment, etc.) and promotions 
(e.g. direct mail and advertising). 

Volunteer Support Expenses-Travel expenses (i.e. mileage) for volunteers throughout the 
state who will be trained in the use of the Tool kit.  

E. Annual Budget 

The AARP Foundation currently administers educational, employment, and community 
services programs funded by over $80 million from federal and private sources.  It has 
administered grants and projects from several federal and private sources including:  the U.S. 
Department of Labor, U.S. Internal Revenue Service, U.S. Environmental Protection Agency, 
U.S. Department of Housing and Urban Development, U.S. Department of Health and Human 
Services, the Colorado Attorney General’s Office, the State of Washington Attorney General’s 
Office, Robert Wood Johnson Foundation, the Alfred A. Sloan Foundation, the John A. Hartford 
Foundation, and the Investor Protection Trust.  

The AARP Foundation has not received funding from Visa or MasterCard and has not 
had any of its executives serving on our Board. 

Below is a summary of the AARP Foundation’s 2009 budget: 
 

 
AARP Foundation 

2009 Budget 

Grant Income           89,248,672  

Investment Income           (1,500,000) 

AARP Cash Contributions                          -  

AARP In-Kind Contributions            9,583,868  

Other Contributions           21,763,482  

SCSEP Host Agency 
Contributions           13,896,157  

Total Operating Revenues         132,992,178  
  

Program Services         119,378,086  

Development           17,277,616  

Litigation Services            5,096,020  

Management & General            6,240,456  

Total Expenses         147,992,178  
  

Change in Net Assets          (15,000,000) 
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F. Court Approval And Reporting 

The AARP Foundation understands this is subject to court approval, and will provide a 
full accounting which describes how it has spent any sums it receives in periodic reports.  

The AARP Foundation, with its vast experience in managing millions of dollars of grant 
and contracts over many years, is thoroughly versed in all financial and reporting requirements.   

Fiscal oversight will be provided the organization’s Senior Vice President for Finance 
and Operations, responsible for the AARP Foundation’s accounting, auditing, budgeting, 
financial reporting and fiduciary functions.   
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Proposals for Additional Financial Literacy Initiatives 

Proposal of University of California Cooperative Extension (UCCE) ( ~ $900,000) 

A. About UCCE  

The University of California Cooperative Extension (UCCE) has its roots in legislation 
which established the original Land-Grant University concept and, since its inception in 1914, 
has provided to the citizens of California information and educational programs in Agriculture 
and Natural Resources, Family and Consumer Sciences, Community Resource Development, 
and 4-H Youth Development.  Its programs are designed to deliver the results of research and 
new knowledge to people located in communities beyond the ten campuses of the University of 
California system and to bring problems and information from individuals and communities back 
to campuses for exploration and research. 

UCCE operates with cooperative agreements between the University of California as a 
Land-Grant institution, the United States Department of Agriculture, and local county 
governments in California.  The basic subject matter provided in Cooperative Extension 
programs covers the areas of agriculture, marine sciences, forestry and family and consumer 
sciences including financial literacy, environmental protection, and societal issues.   

UCCE programs are conducted through local offices serving all fifty-eight California 
counties.  Advisors, who conduct informal educational programs for youth and adults of all 
economic levels and ethnic backgrounds, in both rural and urban areas, are located in these 
county offices.  The primary function of staff located in counties is to bring new knowledge to 
people, groups, and communities located away from campuses, and to transmit the research and 
information needs of the local communities back to the campus-based staff and faculty for 
guidance in their research and education programs.  The sources for much of the information 
disseminated by county staff are the teaching-research faculty located on the Berkeley, Davis, 
and Riverside campuses and UCCE Specialists located in departments on the three campuses. 

UCCE is a public, non-profit educational institution exempt under Section 501(c)(3), and 
is a Hispanic Serving Institution (approved by the U.S. Dept. of Education on March 9, 2007). 

B. Why UCCE’s Financial Literacy Work Is Important 

The Need for Financial Literacy:  Low levels of financial literacy along with the 
problems in the U.S. economy combine to create a stressful situation for families and individuals 
trying to make ends meet on a daily basis.  Loss of jobs, homes, and higher prices for energy and 
food as well as taxes make it difficult for even the best financial managers to maintain their 
equilibrium.  Unfortunately, many are not good financial managers.  The financial literacy level 
in the U.S. is low with the average score of high school seniors tested in 2008 being 48.6 percent 
on a bi-annual financial assessment (Jump$tart, 2008).  These seniors leave school with little 
financial knowledge to enter the work force or go to college and become adults with little 
financial knowledge and few financial management skills.  A study of K-12 teachers revealed 
that financial skills are lacking among young people and many say their students need to be 
exposed to the basic financial skills they will need to function in society (Networks Financial 
Institute, 2007).  In contrast, Schwab found that teens want to be financially independent, are 
confident about their financial future and believe they are financially savvy (2007).  Teens admit 
to being anxious about money and 53% said they and their friends are spending less money 
because of the economy (JA Worldwide, 2009).  When the economy is good, they may be able to 
cope, but when problems arise, many do not know how to manage. 
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A poll conducted by Harris Interactive finds that men and women between the ages of 
20 and 39 are more likely to know the latest celebrity news than basic information about their 
own finances.  “Young people are three times more likely to check Facebook than they are to 
check their credit score” (Kobliner, 2009).  Yet, the use of credit has become more prevalent 
among teens with the frequency of use increasing with age.  Among teens 13-14, only 2.7% 
report having credit cards with the number nearly doubling to 5.3% for teens 15-16, to 10.6% for 
17 year olds, and to 28.8% for teens 18 or older (JA Worldwide, 2007).  For these same teens, 
2.4% admit to occasionally skipping payments with just over 15% making only the minimum 
monthly payment.  By the time the teens reach college, they carry an average of $1,035 of credit 
card debt (Buffalo State College, 2007) and they admit to having made mistakes with their 
money when they first arrived on campus (Key Bank, 2006).  Another study found that upper-
class students are less likely to have desirable credit and saving practices (Xiao, et al., 2007).     

The situation in the overall population now is extremely difficult and the necessity for 
financial education crucial.  Financial education needs to be provided at all levels—for youth, 
families, individuals, and the elderly.  According to Money Magazine (2009), only about half of 
today’s workers have a retirement plan.  Young workers do not understand the importance of 
planning early for their future as well as how to make appropriate decisions about the use of their 
money.  Young emerging workers and teens need information to help them make the right 
financial decisions when they enter the workforce.   

Many workers still do not have a good idea of how much they need to save for their 
future or how to make good financial decisions about the options offered when they begin 
employment.  Only 44 percent of workers report they and/or their spouse have tried to calculate 
how much money they will need to have saved by the time they retire.  Another 44 percent of 
workers simply guess at how much they will need for a comfortable retirement (Helman, 2009).  
According to the U.S. Government Accountability Office’s 2004 Survey of Consumer Finances, 
only 36 percent of workers were participating in a defined contribution plan with their current 
employer.  For all workers with a current or former defined contribution plan the median account 
balances measured $22,800.  Even among older workers aged 55 to 64 the median account 
balance was $50,000, which if converted into an annuity at age 65 would represent about $4,400 
per year for life.  Not enough to live on comfortably (GAO, 2007). 

Teens and young adults need to be educated now.  Koonce found that educating parents 
may lead to greater financial knowledge and management practices for the next generation 
(2008).  Thus, it is important to educate today’s teen and young workers in the hope that this will 
increase their ability to function in today’s marketplace, adequately plan for their financial 
future, and help to increase the education levels of the next generation.  Financial literacy—or 
the lack thereof—is being addressed by many educators and there are a myriad of programs 
available (Financial Literacy and Education Commission, 2006; Campbell, 2006).  
Unfortunately, no one program is the answer.  There is a need for new programs that are based 
on the knowledge that we have of previous programs, of what has worked and has not worked, 
and that address the needs of consumers in the economy today.   

UCCE’s Prior Work:  UCCE has a history of providing financial management 
education.  Since the beginning of the Consumer Economics Program within the UCCE, 
programming has been proactive and based on offering clientele empowerment to be effective in 
consumer economics and personal financial management.  The goal is to help others adapt new 
practices that will benefit the end user.  Multiple curricula have been developed that provide 
background information and an easy-to-follow and use curricula so that University staff and 
other agencies using the materials can successfully implement money management and financial 
literacy information into their existing programs.  From Money Sense in the early 80’s to Money 
Talks for Teens and the newly revised Making Every Dollar Count curriculum, the work is based 
on the premise that wise money management is the key to feeling control over one’s personal 
financial situation.  For limited-resource audiences, food buying is the most likely option in the 
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family budget where savings can be realized—a fact that UCCE documented in research.  This 
research provided the data that was needed to begin to understand the important relationship that 
exists between how we spend the food dollar and whether or not there is food to eat.  It also 
helped us to understand that knowing how money is spent results in feelings of control regardless 
of how much money there is to spend.  Incorporating this knowledge into the food buying 
modules of the USDA Food Stamp Nutrition Educations programs allowed financial literacy 
information to be successfully integrated into these programs. 

In response to welfare reform, the Gateway to a Better Life curriculum was developed.  
This welfare-to-work curriculum went from conception to completion is just 18 months. This 9 
module, 24-lesson curriculum has been used successfully throughout California and is still being 
requested today. Financial assistance for development was received from the San Francisco 
Foundation’s Bank of America Consumer Education Fund.  The result was a well-received 
curriculum developed by a team of 20 UCCE contributors.  The development team was awarded 
the Distinguished Service Award from UCCE in 1999 for exemplary service to the people of 
California. 

The Money Talks for Teens curriculum began in 1999 with a survey of teens and to 
discover what they want to learn.  The curriculum has been quite successful and has won three 
National and two Western Regional awards as an outstanding financial literacy program.  Grant 
funding from the Chase Foundation led to the development of the very popular Money Talks 
website (http://moneytalks4teens.org).  The development of the curriculum was a team effort that 
involved and continues to involve academics from across the state.  This curriculum will be 
discussed in more detail in Section D.   

The current revision of Gateway resulted in the Making Every Dollar Count curriculum 
which is a very flexible and unique program for low-literacy, limited-resource audiences.  The 
curriculum is available in English and Spanish and is available for the classroom and/or online 
curriculum (www.makingeverydollarcount.ucr.edu).  Currently, it is believed to be the only 
financial literacy curriculum that is for lower-literacy, limited-resource families in English and 
Spanish that is online with written text and voice overlay.  Because of this unique combination of 
features, the reception for the program has been excellent.  Pilot testing shows both positive 
knowledge gain and behavior change.  eXtension has asked that the Making Every Dollar Count 
be linked to their website.  eXtension provides timely, research-based, information on personal 
finance via learning lessons, frequently asked questions, and an ask-an-expert features.  
eXtention provides the best information and educational opportunities the nationwide 
Cooperative Extension System (CES) traditionally offers in a community-based setting.  Posting 
our materials on eXtension allows home-access to all Californians. 

The UCCE Consumer Economics programs have balance in terms of an academic 
footprint and developing new information to inform choices.  All of the work includes 
conducting needs assessments, developing educational materials, pilot testing, evaluation, and 
peer review internally through UC and externally through professional societies and refereed 
journals.  Almost all of the programs are in English and Spanish and written at a level that is 
appropriate for the intended audience.  Adding voice in English and Spanish to the new Making 
Every Dollar Count website is an excellent outreach to illiterate and limited-literacy audiences—
an important approach for many families that are newer to the U.S.  The needs assessments, pilot 
testing, and program evaluation are always conducted with diverse audiences to ensure the 
programs are appropriate and beneficial to a diverse clientele. 

Dr. Varcoe, the leader of the Consumer Economics program, was recognized for her 
work and awarded the Distinguished Service Award from the United States Department of 
Agriculture for programmatic and evaluation work with Money Sense.  This program was 
developed for use with the military in California and led to several large grants to develop 
financial management and deployment curriculum for the U.S. Army, the U.S. Air Force, and the 
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U.S. Marine Corps.  Each of these programs was generously funded by the appropriate military 
branch.  The funding was inclusive and provided for needs assessment, program development, 
pilot testing, evaluation, and international training of service personnel.  For each of the services, 
the programs were implemented and used by military personnel worldwide forming the basis for 
financial management in the military.  There is probably no other group nationwide who has 
provided the quality, quantity or depth of money management and financial literacy information 
to our military branches. 

On the national level, Dr. Varcoe served as a founding member and an early president 
for the Association of Financial Planning and Counseling Education and was awarded the 
Distinguished Fellow Award.  She was recognized as an Outstanding Consumer Educator by the 
American Council on Consumer Interests.  She was selected as a Kellogg Fellow by both the 
National Extension Leadership Development Program and the National Center for Food and 
Agricultural Policy.  Karen’s other national leadership roles include working with the National 
Endowment for Financial Education, serving on the Board of Directors for the National Chapter 
13 Bankruptcy Trustees as well as the Board of Directors for the American Council of Consumer 
Interests.  She served on the Accreditation Review team for the American Association of Family 
& Consumer Sciences and on the Military Guidelines Task Force and the National Family 
Economics Advisory Committee for CSREES.  In April, 2009, Dr. Varcoe was awarded the 
Distinguished Service Award for Leadership by UCCE.  All of these roles and awards, as well as 
many not mentioned, demonstrate recognition by fellow academics, clientele, and professional 
groups of the quality work provided by the Consumer Economics Program within UCCE. 

The following is a listing of the grants received and managed by the Consumer 
Economics Program: 

2007- 2008 – CSREES/U.S. Army – Operation Military Kids, California $290,000 

2003, 2004, 2005, 2006, 2007- 2008 – USDA – Food Stamp Nutrition 
     Education Program – Training for Making Every Dollar Count  $369,145 

2005, 2006 – CSREES/U.S. Army – Operation Military Kids, California $602,125 

2005 – Sears, Operation Purple Camp, California     $25,000 

2004 – Jump$tart Coalition with funding from McGraw-Hill and National 
     Council on Economic Education – Financial Smarts For Teachers     $36,000 

2003 – Jump$tart Coalition with funding from Nasdaq, Intuit, Charles 
     Schwab, and McGraw-Hill – Financial Smarts for Teachers    $150,000 

2002 and 2000 – Chase Manhattan Foundation – Money Talks    $100,000 

1999, 2000, 2001, 2002 – USDA – Food Stamp Nutrition 
     Education Program – Training for welfare reform clientele     $119,198 

2001 – U.S. Army – Revising Operation READY       $500,000 

2000 – Chase Manhattan Foundation – Money Talks        $50,000 

1998 – U.S. Marine Corps/USDA Quality of Life Initiatives Evaluation  $103,000 

1998 – The San Francisco Foundation's Bank of America 
     Consumer Education Fund – Money 2000+ effort      $15,000 
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1998 – U.S. Air Force Aid Society – Financial Readiness 
     Curriculum and Training   $150,000 

1998 and 1997 – USDA – Food Stamp Nutrition Education Program 
     – Making Every Dollar Count curriculum development      $26,500 

1997 – U.S. Marine Corps/USDA Quality of Life Initiatives – Family 
     Service Center Marketing and Family Advocacy Programs     $308,200 

1997 and 1994 – The  San  Francisco  Foundation's Bank  of America 
     Consumer Education Fund – Welfare reform curriculum, 
     "Gateway To A Better Life"     $29,600 

1995 – U.S. Marine Corps/USDA Improving the Quality of Life for 
     Marine Personnel and Families: Financial Management 
     Education and Marketing   $909,000 

1995 – USDA Natural Resources and Environmental Management 
     Education Materials       $30,000 

1994 – USDA Rural Economic & Community Development Rural 
     Home Buyer Education Program    $179,470 

1993 – U.S. Army/USDA Families in Transition            $1,292,000 

C. Participation on an Advisory Board 

The UCCE is willing to appoint one or more representatives to serve on and Advisory 
Board to provide input on the development, content, and distribution of a financial literacy 
toolkit if the funding is approved.   We understand that all costs will be reimbursed. 

D. Use of Funds 

If the University of California Cooperative Extension (UCCE) were to receive a grant of 
$900,000 we would use the funding to develop a new unit and accompanying materials to 
complement our Money Talks for Teens program.  Money Talks for Teens is a hands-on, 
interactive, on-line program, available in English and Spanish.  It is composed of eleven colorful 
teen guides, eleven comprehensive leader’s guides, three videos, and an interactive website.  
Topics include money personality, easy ways to save, car buying, credit, banking, etc.  Money 
Talks for Teens increases the financial literacy of teens by helping them make fiscally sound 
decisions in the marketplace now and in the future.  Based on a California needs assessment of 
323 teens, this fun and interactive money management curriculum addresses what and how teens 
said they want to learn about money.  Tapping the diverse ways of teen learning, Pilot testing of 
the teen guides indicates positive knowledge gains and behavior changes (p<.01) in teens.  The 
program is currently used throughout California and is linked to several websites including the 
national CES website eXtension, MiTT Net (the Managing in Tough Times searchable directory 
of existing Extension programs), the Direct Selling Education Foundation, and the California 
Department of Education. 

The focus of the new unit would be Living on Your Own, and the topics covered would be 
“Doing the Math” (costs of living on your own, setting up a budget, furnishings); “Finding My 
Own Place” (where to look, what to look for, should you have a roommate, leases); “Moving In” 
(rules of renting, moving your possessions, utilities, change of address notification); “Making It 
Work” (paying bills, landlord/tenant issues, roommates); and “What Is This FICA” (payroll 
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deductions, benefits, savings plans).  The topics included in this unit were selected based on 
requests from teens surveyed as part of our ongoing evaluation.  

The components of each topic include:  

 a colorful magazine-style teen guide 

 a leader’s guide with background information for the trainer, three to four lesson 
plans per guide, additional activities, visuals, handouts, answer keys, assessment 
tools based on Experiential Learning and Bloom’s Taxonomy, learning 
objectives, discussion questions, and clearly indicated supply lists to make the 
program easy to implement 

 a parent guide 

A new DVD and five interactive games would also be added to the Money Talks for 
Teens website.   

The Money Talks for Teens curriculum is flexible providing teachers and leaders with 
options for interactive and experiential learning, individual and group work, the use of traditional 
and new educational approaches, and self-learning and discovery through interactive games. 
Multiple components in the curriculum are in English and Spanish including the website, teen 
guides, frequently asked questions, web games, and DVDs.  The bilingual nature of the program 
has attracted audiences locally, as well as internationally.  For an example of the type of 
materials to be developed, please see the Money Talks for Teens website at: 
http://moneytalks4teens.org.   

Money Talks is helping teens improve financial literacy. Pre/post evaluations were used 
to evaluate the effectiveness of Money Talks along with retrospective data regarding behavior 
changes. Each series was evaluated separately as it was completed.  Additionally, assessment 
tools accompany each leader’s guide providing teachers the materials they need to assess 
knowledge/behavior change with their students.  Ongoing review of the program continues as the 
initial needs assessment was recently replicated to determine how the interests of teens today 
differ from teens 10 years ago.  Data were collected from 555 teens and 57 leaders during 2008.  
Data from this follow-up indicate an increased interest in learning about savings for the future 
and for a home.  In addition to the materials for teens and leaders, a parent’s guide will be 
developed and tested as part of this unit.  This has been requested by trainers using the materials. 

The completed unit, including teen guides, leader’s guides, online games, video, parent 
guide, and assessment tools will be posted to the Money Talks for Teen website 
(http://moneytalks4teens.org).  In the past six months, the website received over 3000 visits from 
300 cities in California.  Passwords to the teachers/leaders section of the website have been 
requested from 21 countries and 49 states with 14% of the requests coming from within 
California.  Last month the website received almost 12,000 visits from 123 countries/territories.  
The Money Talks website is also linked to a number of financial websites including the national 
CES Financial Security:  Children and Money and the California Department of Education.  This 
increases our outreach to larger audiences.  Visitors to the site are able to download teen and 
leader’s guides for FREE, watch videos and play interactive games. 

Marketing and distribution of the newly developed Money Talks – Living on My Own unit 
will be targeted to our already established network of teachers, non-profits, and youth leaders.  
These groups include migrant education program leaders, career-to-work high school teachers, 
4-H youth advisors, military youth program directors, and Girl Scouts leaders, to name a few.  In 
addition, our Money Talks for Teens website is visited and the materials used by people 
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worldwide.  The Money Talks – Living on My Own unit will be added to the existing website as 
soon as it is developed.  

Use of the internet will be expanded by promoting financial literacy to teens on 
YouTube, Facebook and MySpace.  Two of the Money Talks videos are already available on 
YouTube and others will be added.  Three Facebook pages will be created to publicize the 
availability of new materials.  One page will be designed for teachers/leaders to announce 
upcoming training events and allow teachers/leaders to discuss how they use the materials, what 
has worked for them and additional resources.  Another page will be set up for parents with tips 
on talking to their teens about financial issues, tips on saving for college, and an area where 
parents can share their experiences working with their teens about money.  A separate Facebook 
page will target teens containing a link to the website, videos, discussion boards, and a section 
where teens can share comments about the program and send us questions.  

A series of audio and video Public Service Announcements (PSAs) will be created and 
distributed to high schools in California for use during their regular daily announcements.  
Schools will be encouraged to present a tip each week on “Financial Fridays”. In addition, PSAs 
will be developed for the popular press and in Spanish for the Spanish Media.  The University of 
California Spanish Media Services will be utilized to distribute the PSAs and to publicize the 
materials to Spanish audiences.  The UC Spanish Media Services reaches 6,000,000 people in 
California with their monthly distribution of print and audio news releases.  A total of 35 
30-second audio PSAs and 10 video PSAs will be developed.  Initially we will produce and 
distribute 1000 DVDs containing all of the PSAs with additional PSAs being duplicated once 
demand is established.  Teens in leadership positions will be targeted by promoting Money Talks 
for Teens at Associated Student Body and 4-H Leadership conferences.  We will also investigate 
whether the Money Talks website can be linked from high school websites and develop ads that 
can be used in teen magazines and high school papers.  Materials will be developed and posted to 
the website that teens or teachers can use to promote the website. We will provide training at the 
annual leadership conference in California for 4-H Youth and encourage them to use the ads for 
announcements on Financial Fridays.  Many schools are starting to adapt the concept of 
promoting financial information on Fridays.  We will encourage teachers to get clearance 
through their schools’ Office of Instruction or appropriate campus administrator so the Money 
Talks website can be easily accessed by teachers and students. 

Money Talks for Teens is an award winning curriculum.  The curriculum was awarded the 
National Extension Association of Family and Consumer Sciences’ Dean Don Felker Financial 
Management Award for 2008, the Association for Financial Counseling and Planning 
Education’s Outstanding Educational Program of 2008, the American Association of Family and 
Consumer Sciences’ 2009 Education Award, the 2009 Western Region Extension Director’s 
Award of Excellence and the Western Region Award for Consumer Education in 2006 from the 
National Extension Association of Family and Consumer Sciences. 

3-Year Project Budget 
Salaries & Benefits $604,000 

Materials & Supplies 25,000 

Travel 10,000 

Printing 35,000 

Production Costs 107,000 

All Other Costs 119,000 

TOTAL COSTS $900,000 
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E. Annual Budget 

Defining the organization’s annual budget can be done at many levels.  Rather than 
talking about the University of California budget or even the budget for UCCE as part of 
Agriculture and Natural Sciences or the University of California, Riverside (“UCR”), we will 
refer to the College within which the Consumer Economics program resides.  

The College of Natural and Agricultural Sciences at UCR has an annual operating budget 
of $61,958,000.  The Consumer Economics Program is a very small part of this College with an 
annual operating budget of $350,000.  This is a base budget that varies based on the grants that 
the program has in any given year.  For more information on the overall University budget, 
please refer to http://www.universityofcalifornia.edu/finreports/. 

No funding has been received from Visa or MasterCard in the last ten years and no one in 
this program has served as a Board member.   

F. Court Approval and Reporting 

We understand that all proposed work is subject to court approval.  If the proposal is 
funded, a full accounting will be provided periodically of how sums are spent to support the 
proposed work. 
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Proposals for Additional Financial Literacy Initiatives 

Proposal of Consumer Action (CA) ( ~ $600,000) 

A. About Consumer Action 

Consumer Action is a national non-profit that empowers consumers with the real-world 
tools and information they need.  Our work helps everyday people make better decisions about 
their money and their lives. 

Founded in 1971, Consumer Action provides direct services to consumers through our 
free hotline, creates, publishes, and distributes easy-to-read educational materials in over five 
languages on key topics in financial literacy, provides critical outreach and training to 
community organizations at the heart of change, and advocates for consumer rights and 
protections in the media and before lawmakers. 

B. Why Consumer Action’s Financial Literacy Work Is Important 

Consumer Action (CA) seeks a $600,000 cy pres grant for a three-year Financial Literacy 
Project (Project) that will significantly increase the breadth and impact of our financial literacy 
efforts in California.  The grant would allow us to create three comprehensive, multilingual 
educational “modules” on critical topics in money management, provide necessary training for 
staff members in the community-based organizations that are on the front lines of the economic 
crisis, and improve access to financial literacy information by posting the modules online and 
publicizing these efforts in mainstream and in-language media.   

The grant would enable Consumer Action to reach thousands more consumers at a time 
when they are in desperate need of practical knowledge and guidance on money matters. 

The current mortgage crisis is but one indication of the ongoing need for financial 
literacy programs.  A large number of foreclosures resulted from families not understanding the 
loans they were getting, nor being aware of how work with their lenders to avoid losing their 
homes.  Our free national hotline handled a 371% increase in calls related to mortgages this year 
alone.  

We see similar problems with other loans.  Each year, the agencies we work with are 
faced with new clients who need financial counseling.  These organizations are often 
overwhelmed and understaffed, and desperately need the training and education on new topics in 
financial literacy that Consumer Action provides.  In the last two years, we trained almost 600 
staff members in community-based organizations in California.  During the same time period, we 
also distributed an unprecedented one million multilingual publications to consumers within the 
State, giving them the tools they need to protect their rights and their pocketbooks.  

Our strengths include: 

1.  A multilingual, multicultural staff of nearly 25 full-time staff based in California.  
More than three-fifths are people of color and one-third is bilingual.  Our staff currently 
translates Consumer Action’s free publications into Chinese, Korean, Spanish, Vietnamese and 
English.  CA also provides a well-received translation service for other entities, including federal 
agencies, associations, foundations and other non-profits. 

2.  Our ability to successfully manage a project of this magnitude.  CA’s yearly 
budget is over $3 million.  Three years ago we received three cy pres educational grants that 
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totaled $6 million and before that grants of $2 million from HUD, as well as large, multiyear 
grants from the U.S. Department of the Treasury and the California Public Utilities Commission. 

3.  The creation of original-content, award-winning, educational publications.  Over 
500,000 of CA’s publications are distributed each year to community-based organizations 
throughout California.  No other non-profit has such an extensive program. 

4.  Our streamlined budget which allows us to make CA’s materials available for 
free and in bulk to our network agencies as well as to individual consumers.  We run our 
own in-house fulfillment service that handles our own needs as well as those of outside entities 
that contract with us.  CA recognizes that there is still a very strong demand for hard copies of 
publications and that they must be provided without charge to the CBOs that urgently need them. 

5.  Our targeted and efficient ordering system that insures CA stays on top of 
shifting demographics nationally and within California.  Once CBOs see shifts in the 
languages spoken by their clients, they adjust their publication orders accordingly.  For example, 
only a fraction of the Spanish language publications we distribute are ordered by traditional 
Latino organizations. 

6.  Our unique educational modules include:  consumer-centric, easy-to-understand 
brochures available in a minimum of five languages, a comprehensive training packet with 
PowerPoint slides, curriculum, lesson plans, leader’s guides, workshop materials and evaluation 
forms.  The modules are designed so that community based organizational staff can easily 
educate their clients even if the agency staff are not familiar with the topics covered in the 
module. 

7.  We have a diverse network of more than 3,500 CBO contacts in California.  Our 
network includes organizations serving recent immigrants, seniors, people of color, limited-
English speaking consumers, and faith based groups as well as governmental agencies, schools, 
colleges and libraries. 

8.  Our extensive experience in outreach and training across the country that has 
provided nearly 1,000 CBO staff members a year the information and tools they need to 
educate and empower their clients.  CA’s knowledgeable, professional, and bilingual training 
staff members have extensive experience conducting such sessions and are constantly highly 
rated by participants in our meetings.   

9.  We have a family of multilingual web sites.  CA’s main web site 
(http://www.consumer-action.org/) as well as sites addressing financial literacy, insurance and 
housing.  Our web sites are the most comprehensive collection of multilingual consumer web 
sites on the Internet.  They also contain more than 300 publications created by CA and are 
available in up to eight languages. 

10.  CA’s extensive experience working with the mainstream and ethnic media.  
Spanish and Asian media look to CA for spokespersons who are able to conduct in-language 
media on a wide range of financial and financial literacy topics. 

C. Participation On An Advisory Board 

Consumer Action looks forward to serving on the Advisory Board and providing input on 
the development and creation of the financial literacy toolkit, as well as aiding in the wide 
distribution of the toolkit to our network of members, constituents, and stake-holders in 
California.  We understand that we will be separately reimbursed for our work in these areas. 
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D. Use Of Funds 

CA would use a $600,000 grant for a financial literacy three-year project, including: 

1. Creation of three educational modules 

CA will develop three educational modules that focus on key financial literacy needs.  
Each module will contain multilingual brochures, leaders guide, curriculum, lesson plans, 
PowerPoint slides, workshop materials, order forms and evaluations.  Materials will be provided 
in Chinese, English, Korean, Spanish and Vietnamese. 

CA has developed such financial literacy modules for over 10 years.  Part of their success 
is their continual evolution:  we often revise revised our modules based on feedback from the 
CBOs we work with, as well as updates in law and practice.  The modules combine consumer-
focused multilingual brochures with the additional materials that CBO staff need for one-one-
counseling and presentations.  

The modules we create are designed to meet the needs for CBOs engaged in one-one-
counseling as well as for those who conduct presentations and classes.   

CA will do the following: 

 Supervision/coordination. 

 Research/writing/editing. 

 Coordination with translators, proofreaders, typesetters, printers. 

 Translation of the brochure into five languages, proofreading, typesetting and 
layout costs. 

 Printing 300,000 fact sheets, manuals and curricula, worksheets and related 
materials. 

 Other staff hours including hotline and general support. 

 Estimated Budget—$170,000. 

2. Printing and distribution of educational modules 

CA will handle promotion of the materials to the 3,500 CBO contacts in its California 
network as well as fill the resulting orders in its in-house fulfillment center.   

CA never uses drop shipments of its publications.  There is no way to know, in advance, 
exactly what publications each CBO needs.  By having CBOs place their own orders, we ensure 
that what is ordered will be used.  This also guarantees that our shipments meet the exact needs 
of CBOs that face ever-shifting demographics in their communities. 

Each module will be promoted to our California network in a mailing.  Packets will be 
sent to these groups that will include a “Dear Friend” letter describing the Project, a sample 
brochure and order form.  CBOs will be able to use the order form to order exactly the number of 
brochures in each language they want.  
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We will track all orders in our computer database.  For each module, we anticipate 
generating 400-500 bulk orders that we will fill with 75,000 to 100,000 brochures, manuals and 
curricula.   

 Supervision/coordination. 

 Distribution coordination.  

 Mailings sent to 3,500 CBO contacts promoting the materials.  

 Copying/Postage, mailing supplies. 

 Orders entered into computer database.  

 Ordering reports provided to those requesting them.  

 Bulk orders and individual requests filled with more than 300,000 publications. 

 Other staff hours including hotline and general support. 

 Estimated Budget —$115,000. 

3. Train-the-Trainer Roundtables 

CA will train CBO staff members at nine roundtables held in cities throughout the state.  
These one-day meetings will include sessions on the modules as well as on how to best reach and 
train adults.  Participants will receive goody bags with calculators, pens, etc. 

Participants will be asked to fill out evaluation forms on the training itself and on how 
well the information will enable them to conduct one-on-one financial literacy counseling with 
clients and hold community presentations.  We will train 300 CBO staff members from CBOs 
each year in these roundtables on how best to use the modules to educate their clients.  CA will 
be responsible for recruitment of participants through direct mail, email and phone calls.  The 
Project will pay the ground transportation costs of the participants. 

 Project supervision. 

 Outreach/coordination/supervision for nine roundtables. 

 CA training staff. 

 Recruitment of participants. 

 Printing/copying. 

 Goody bags. 

 CA staff hotel, air and ground travel, and food. 

 Participant ground travel. 

 Facility expenses, AV and food. 

 Other staff hours including hotline and general support. 
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 Estimated Budget — $215,000. 

4. Consumer Action Web Project Activities 

CA will post its modules on its main web site (http://www.consumer-action.org/) and 
feature it on its financial literacy web site (http://www.managing-money.org/).  CA will promote 
the on-line modules to its CBOs by email.  Staff will write articles covering train-the-trainer 
meetings and best practices.  CA will link to Tool Kit and related Settlement projects from its 
web site. 

 Supervision/coordination. 

 Posting of Project modules on CA’s web sites. 

 Linking to the Tool Kit. 

 Writing of financial literacy articles for CA’s web sites.   

 Email promotion of  Project and Tool Kit materials, etc. 

 Other staff including hotline and general support. 

 Total—$75,000 

5. Media In Support Of The Project 

CA is unique among consumer groups in that it focuses its media efforts on the 
in-language media as well as mainstream outlets.  Our ability to conduct interviews in English, 
Spanish, Cantonese as well as Mandarin has greatly increased our ability to educate limited-
English speaking consumers not reached by the mainstream media with financial literacy 
information.  No other consumer group has this capability.  Extensive promotion and publicity 
work by Consumer Action will ensure that the content of its educational modules reaches as 
large an audience as possible. CA will pitch the story to the mainstream, Spanish and Asian 
media, conduct interviews in Chinese, English and Spanish.   

 Supervision/coordination. 

 CA drafts press releases and related materials. 

 Translation of press releases into Spanish and Asian languages. 

 Media work by CA’s Asian, English and Spanish-speaking staff.  

 Other staff hours including hotline and general support. 

 Total—$25,000. 

6. Evaluation 

CA highly values evaluation of the services it provides.  Such evaluations help us 
improve the work we do.  Building on our past experience, CA will conduct both quantitative 
and qualitative evaluations: 

1.  CA will track all Project publication orders it fills.  CA will create reports that list the 
agencies that order a particular publication as well as how many orders and publications were 
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requested for each language.  These reports provide us with valuable information on the success 
of our publications.  These reports will be made available to Project Principals requesting them. 

2.  All attendees of CA’s Roundtables will be asked to fill out evaluation forms that seek 
information on the value of the training and whether it provided what the participants need to 
conduct presentations on their own.  The reports generated by these forms will be used to 
improve future training and made available to those requesting them. 

Consumer Action looks forward to using its cy pres grant to improve the financial 
literacy of California residents particularly those who are low income and/or limited English 
speaking. 

Total Budget for Three-Year Project—$600,000. 

E. Court Approval And Reporting 

CA recognizes that the settlement, including CA’s grant, is subject to court approval and 
we will provide periodic reports that will describe in detail how we spend the grant funds. 
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Proposals for Additional Financial Literacy Initiatives 

Proposal of California Jump$tart Coalition (CAJ$) ( ~ $500,000) 

A. About CAJ$ 

Founded more than 10 years ago, the California Jump$tart Coalition is a not-for-profit, 
Section 501(c)(3) organization affiliated with the national Jump$tart Coalition for Personal 
Financial Literacy.  The mission of the Coalition is to improve the personal financial literacy of 
California’s youth.  

Our California membership of over 1,100 includes individuals and organizations that 
recognize and support the need for personal financial education.  We draw our membership from 
not-for-profit organizations, corporations, CPAs, banks, credit unions, government entities, 
educators, school administrators, concerned citizens, parents and students.  Many of our 
members are involved in providing materials and teaching personal finance to California’s youth 
through in-school, after-school and community programs. 

Some of the strengths of our unique coalition are:  creating partnerships among our 
members to achieve common goals; our California-only umbrella for organizations and 
individuals involved in personal finance education; and our not-for-profit all-volunteer 
organization that achieves results through experts on its committees, but does not endorse any 
one program or approach for educating Californians.  

Our Board members reflect the range of our membership, and include Junior 
Achievement (JA) and the California Council on Economic Education, the California Credit 
Union League, Patelco Credit Union, Citibank, California National Bank, the Federal Reserve 
Bank and Federal Trade Commission, High School educators (including the JA High School 
Teacher of the Year for 2006), professors from the University of Redlands, Cal State San 
Bernardino, and Cal State Northridge as well as entrepreneurs, business people, retired 
executives and other volunteers. 

Our activities focus on educating youth and their parents and educators about personal 
finance, providing a forum for the many personal finance education providers in California, and 
promoting the need for personal financial literacy among Californians. 

B. Why CAJ$’s Financial Literacy Work Is Important 

Our current economic and financial crisis is in large part a result of a lack of unbiased 
financial education for California consumers.  The devastating economic news of the past two 
years has made it clear that immediate action needs to be taken to improve the financial and 
economic future of California, and all Californians.  Programs targeted at both youth and adults 
will result in powerful long-term increases in personal financial literacy. 

There are almost 6.3 million students, representing 17% of California’s population, in 
K-12 classrooms across the state (Dept. of Education 2007/08).  These students need to be taught 
the basics of personal finance, including:  budgeting, the wise use of credit, and principles of 
saving and investing in order to survive and succeed in our complex economy.  With this 
information they are armed to make better decisions about parenting, marriage, college, careers, 
key purchases, credit use and saving money.  Unlike other states, California does not mandate or 
encourage personal finance in schools, and only rarely is it taught at a teacher’s discretion.  Our 
National Jump$tart Coalition conducts a biennial 31 question survey of high school students that 
tests their basic knowledge of money.  In the last one, completed April 2008, the mean score 
nationally was 48%, among California students it was 44%. 
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The need for financial literacy training does not stop there.  At present there are nearly 
125,000 high school teachers in California who have not received personal financial education 
training, making it virtually impossible for them to adequately teach their students these 
important life skills. 

Educating teachers has been one of the key focuses of CAJ$ efforts.  Our Financial 
Smarts for Teachers program has trained over 500 teachers about their own personal finances 
using volunteer CPAs (with funding support from a range of national foundations and 
organizations, such as NASDAQ , JPMorgan Chase, Richard Myles Johnson Foundation, 
Citibank, McGraw Hill, Intuit, Charles Schwab and the AICPA Foundation).  We also recognize 
teachers across the state with awards and financial grants to their schools.  On a biennial basis we 
co-sponsor, with the California Society of CPAs, a major Summit on Financial Literacy in 
Sacramento.  This Summit, which draws 400-500 attendees, educates and informs teachers, 
volunteers, organizations and legislators on personal financial literacy. 

Our organization was created, in part, to bring together the many advocates and providers 
of personal financial education.  We further that goal through statewide meetings semi-annually, 
a website that supports the many programs and activities in California personal financial literacy 
and a newsletter that provides related news and information on our members’ efforts. 

We also are connecting directly with parents and teens through a series of Family 
Financial Fitness Fairs in local communities, especially those that are economically-challenged. 
These Saturday events cover financial topics from budgeting and college funding to buying a car 
and, while geared toward teens, help educate parents as well. 

Also, as a coalition of many types of financial literacy providers and advocates, we 
promote the broad goal of personal financial education to the media and public, and are seen as 
an unbiased information resource for California media. 

C. Participation On An Advisory Board 

To help further personal financial literacy in California, we are willing to appoint one or 
more representatives to serve on an Advisory Board to provide input on the development, 
content and distribution of a financial literacy resource that targets all Californians.  Our 
particular interest is in youth-related information and projects.  We will make this resource 
(described as a ‘toolkit’ in proposal documents) available to our members and the many 
volunteers, parents, educators and others who are interested in personal finance education.  We 
understand that we will be separately reimbursed for our work in these areas. 

D. Use Of Funds 

If we received a grant of $500,000 to be given over 3 years (approximately $165,000 per 
year) for financial literacy initiatives, our preliminary thoughts would be to use it for these 
activities: 

 expand our Financial Fitness Fairs for Teens and Parents ($10,000 each) to 7 
additional California communities at a total cost of $70,000.  

 initiate a campaign to educate the California media and, through them, parents, 
teachers and students on the many available resources for Californians to learn 
about money management ($100,000 initial year/$60,000 second year) – a total 
cost of $160,000. 
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 expand our Financial Smarts for Teachers program at an annual cost of $48,000 
($12,000 each for 4 sessions) to train 100 teachers per year for 3 years (includes 
teacher stipends, class materials, and session costs) – total cost $144,000. 

 fund a portion of our biennial Summits at $35,000 each (the next one is scheduled 
for April 2010, others are in 2012, 2014). Total cost is $105,000. 

 expand our website to provide more personal financial literacy resources and 
expand its capabilities for student, parent and teacher information (total cost of 
$21,000 over 3 years). 

We are continuously adding to our efforts, so may add new projects to this preliminary 
list. 

As funding becomes available, we would revisit and prioritize these activities, with 
detailed proposals and budgets. 

E. Annual Budget 

Our organization operates as a volunteer, non-profit group, funded by periodic grants.  As 
such, our direct expenses average under $10,000 annually for insurance, banking, awards and 
other expenses. We maintain roughly $30,000 in our bank accounts.  

All of our core activities are funded by grants, in-kind support and donations from other 
organizations.  Our projects range from Financial Fairs (three recently paid by JPMorgan Chase 
for $22,500) to development of the Financial Smarts for Teachers program and its roll-out (at 
over $200,000 it was funded by the NASDAQ Educational Foundation, JPMorgan Chase 
Foundation, Richard Myles Johnson Foundation, Citibank, McGraw Hill, Intuit Foundation, 
Charles Schwab Foundation and the AICPA Foundation).  We have also built a dual 
math/financial curriculum for teachers via a Merrill Lynch grant for $100,000.  Our biennial 
Summit funding, similarly, has come from donor organizations including the California Society 
of CPA’s, the AICPA Foundation, the California Parent Teachers Association and other 
foundations. 

Regarding disclosure of Visa/Master Card relationships, for two years ending in June 
2008, Jason Alderman of Visa sat on our California Jump$tart Board.  Visa paid for their website 
management firm to do an upgrade to our website as an in-kind contribution to California 
Jump$tart.  Visa also invited Jean Chatsky, a financial expert and one of their spokespersons, to 
speak at our 2008 Sacramento Summit at no cost.  Mr. Alderman no longer sits on our Board.  
We have no relationship with the MasterCard organization. 

F. Court Approval And Reporting 

We understand that our requests are subject to court approval and we will provide more 
detailed plans and full accounting of how we have spent sums we receive periodically, as 
requested. 
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Proposals for Additional Financial Literacy Initiatives 

Proposal of Future Business Leaders of America 
– Phi Beta Lambda (FBLA-PBL) ( ~ $300,000)     

A. About FBLA-PBL 

Future Business Leaders of America-Phi Beta Lambda (FBLA-PBL) is a nonprofit 
501(c)(3) educational association.  Founded in 1942, FBLA-PBL is the largest and oldest 
co-curricular business student organization in the country, reaching middle-level, high school, 
and college students. 

Our mission is to bring business and education together in a positive working relationship 
through innovative leadership and career development programs.  Our educational values include 
encouraging and practicing efficient money management, which tie into this initiative. 

B. Why FBLA-PBL’s Financial Literacy Work Is Important 

Watch the news; read the headlines; search the Internet; blog or Twitter; and you see the 
reality and the pressing need for financial education.  In 2008, President George W. Bush signed 
an executive order creating the President’s Advisory Council on Financial Literacy.  Included in 
their recommendations for 2009 were “Expand and improve financial education for students 
from kindergarten through postsecondary education,” and recommending “that college students 
take a more comprehensive course in financial literacy.” 

FBLA-PBL has been part of the financial literacy movement in many ways. 

In 2001, we added several financial literacy programs, workshops, and seminars to our 
national conference programs.  Students participated in the Basics of Investing, Financing Your 
College Education, and What Students Need to Know about Financing to be Personally and 
Professionally Successful. 

In 2002, we teamed with Visa for The Practical Money Skills for Life Educator 
Challenge.  This joint effort recognized high school educators who creatively teach financial 
literacy in their classrooms. 

In 2005, FBLA-PBL partnered with the American Institute of Certified Public 
Accountants (AICPA) and Apple Federal Credit Union.  Together we offered several programs 
to help students become more financially informed. 

And, for the past few years, FBLA-PBL has strengthened its focus on financial literacy 
by adding new competitive event programs.  We offer Business Financial Plan, Personal 
Finance, and Financial Services at the local, state, and national levels. 

C. Use Of Funds 

FBLA-PBL will spend the $300,000 in grant funds over a three-year period to benefit the 
residents of California.  We will address the need for financial literacy, targeted to college 
students and faculty with some outreach to high school and to middle- level students and 
teachers. 
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We will implement the grant by: 

 Utilizing our PBL network of California colleges and universities, students, and 
faculty members to create an effective and efficient delivery system for age-
appropriate financial literacy information to two- and four-year 
colleges/universities in the state of California. 

 Developing support materials that correlate to the business education standards 
for personal finance at the college level, reinforcing the need for financial literacy 
for this age group, and suggesting ideas on how to incorporate personal finance 
into the teaching curriculum. 

 Increasing the rewards and recognition that PBL students receive for excelling in 
our competitions, including:  Business Financial Plan, Personal Finance, and 
Financial Services. 

 Having our California PBL college/university members adopt financial literacy as 
a chapter or community service project. 

 Convening a planning meeting for California state PBL college students and 
faculty to develop and launch a program initiative. 

 Encouraging PBL chapters to provide a campus-wide seminar focusing on 
financial literacy at their institutions. 

 Increasing outreach and growth in PBL programs across the state of California. 

 Providing stipends to PBL chapters for each college/university personally visited 
and recruited to add financial literacy to their PBL programs. 

 Recognizing PBL chapters that have the greatest outreach (1-, 2-, 3-place honors). 

 Supporting outreach and excellence in financial literacy education to California 
FBLA high school and middle-level students and teachers that creates a 
progression to our college and university programs. 

 Producing a Webcast/video on demand that would promote financial literacy and 
identifying ways that students can participate in this initiative. 

 Providing a unique e-mail address to respond to student and to teacher inquiries 
and questions regarding this initiative. 

D. Annual Budget 

The annual budget for FBLA-PBL is approximately $4 million.  We have received 
numerous grants at various financial levels, and we are equipped to handle the program and 
financial aspects of a $300,000 grant. 

We have had no national board members from Visa or MasterCard in the past 10 years, 
and we have received a cumulative total from Visa Inc. of $88,000 within the past 10 years and 
no funding from MasterCard. 
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E. Court Approval And Reporting 

FBLA-PBL understands that this grant is subject to court approval.  FBLA-PBL also will 
provide scheduled reports with a full accounting describing how the funds were spent. 
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Proposals for Additional Financial Literacy Initiatives 

Proposal of California Association FHA-HERO (FHA-HERO) ( ~ $300,000) 

A. About FHA-HERO 

The California Association FHA-HERO was established in July of 1946.  Since 1973, the 
Association has been registered in California as a non-profit corporation.  FHA-HERO is a 
Career Technical Student Organization that operates as an integral part of the Home Economics 
Careers and Technology Instructional Program.  In California the Association is sponsored by 
the Home Economics Careers and Technology Staff of California Department of Education. 

Members are required to have been or currently enrolled in a Home Economics Careers 
and Technology (“HECT”) education course.  FHA-HERO provides students with the 
opportunity to develop leadership, citizenship, and career skills through the HECT instruction. 
Home Economics Careers and Technology Education teachers serve as the FHA-HERO 
advisors.  Therefore, FHA-HERO and HECT work hand-in-hand as an instructional strategy to 
prepare students with skills to become leaders in their homes, communities and workplace. 

FHA-HERO Chapters are encouraged to address six components through their program 
of work and activities.  These include:  Career Preparation; Community Outreach; Leadership 
Development; Member and Advisor Recognition; Personal Growth; and Social, Recreation, and 
Fundraising. 

The State Association coordinates a variety of leadership and career development for 
members at the chapter, region and state levels of the organization.  Some of these activities 
include Chapter Member Conferences, Region Officers Training Conference, State Officers 
Leadership Training, Capitol Leadership Experience, Competitive Recognition Events Career 
Development Program, and the Annual State Leadership Meeting.  In addition, each region holds 
two meetings annually.  Professional development activities are also conducted for the Home 
Economics Careers and Technology Teachers/FHA-HERO Advisor.  The Association also 
provides student resource materials and co-curricular instructional resources. 

B. Why FHA-HERO’s Financial Literacy Work Is Important 

The need for instruction in financial literacy is reflected in all aspects of American 
society, as illustrated by the current financial crisis being experienced by citizens in the United 
States.  Many studies have been conducted to measure the financial literacy of Americans.  The 
Jump$tart Coalition is one organization that has conducted effective and reliable research 
studies.  In 2008, the Jump$tart Coalition conducted its first national survey that was designed to 
measure the financial literacy of college students.  Subsequently the organization also conducted 
a research study that measured the financial literacy of high school students.  The two surveys 
present contrasting results.  According to the findings, the financial literacy of high school 
students has fallen to its lowest level ever, with a score of just 48.3 percent.  The average score 
for college students on the same 31 question exam, however, was 62.2 percent, nearly 15 
percentage points above that of high school seniors.  In fact, if measured on the high school 
senior base of 48.3 percent, college students actually did nearly 29 percent better.  In addition, 
scores improved for every year of college with seniors averaging 64.8 percent.  The good news is 
that American college graduates are close to being financially literate and probably will be so 
with more life experience.  The bad news is that just 25 percent of our young adults are 
graduating from college and this number appears to have stabilized.  This means that 75 percent 
of young American adults are likely to lack the skills needed to make beneficial financial 
decisions.  California students are among those who need instruction in financial literacy.  
Adding to California's financial woes is the fact that many young people do not receive training 
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in the home or even in the school on how to properly manage money and the potential dire 
consequences for not doing so.  This was evidenced even before the current financial crisis with 
the significant amount of credit card debt incurred by individuals and young families even with 
incomes satisfactory at the time.  There is little question that California's citizens, as young 
people still in an academic environment, need to learn how to budget and live within that budget.  
They also need to understand when and how to responsibly borrow money and the costs 
associated with such borrowing. 

HECT instructors have been teaching consumer education throughout the entire 
curriculum since its inception in the mid-1900s.  Courses focusing on personal life management 
include a wide range of topics such as consumer decision making, consumer rights and 
responsibilities, establishing and using credit, personal and family budgeting, and understanding 
financial services.  The goal of the instruction is to assist students increase their financial literacy 
and manage all of their resources effectively and efficiently.  While precise statistics have not 
been kept, there are many reports of students years later, when either living on their own or 
starting families, effectively practicing what was taught in the HECT classroom.  In fact, there 
are reports of some students who were enrolled in HECT and shared what they have learned in 
class with their parents also resulted in better financial management on the part of their parents. 
The student-centered focus of the HECT program provides learners with many opportunities to 
actually practice and perform the skills they are learning in a way that leads to positive behavior 
change. 

In the California Association FHA-HERO, financial literacy is addressed through FHA-
HERO community service projects as well as the Competitive Recognition Events (“CRE”) 
program.  The CRE program includes competitive personal and career development events that 
are based upon instruction students receive in the HECT classroom.  The Consumer Education 
event is designed for students to develop a presentation based upon research and instruction with 
supporting documentation presented through the use of technology.  This event is one of 20 
competitive events available to middle and high school students to receive recognition for their 
knowledge and skills demonstrated through oral presentations and demonstrations.  The 
Consumer Education event is offered for both junior and senior high school students in two 
divisions and at two levels – region and state.  By using this event, not only can students assist in 
teaching important information about financial literacy, but also achieve recognition for their 
skills and knowledge. 

C. Use of Funds 

Since FHA-HERO is a co-curricular component of the Home Economics Careers and 
Technology instructional program, there is already a strong, established infrastructure that will 
ensure successful delivery of financial literacy information throughout the State.  To maximize 
the effective use of the grant funds and to utilize existing networks and expertise, three major 
efforts will be undertaken to support financial literacy education in California.  These efforts 
include the following: 

1.  Peer Education Teams.  Teams of FHA-HERO student/members and 
teachers/advisors will be trained to work with elementary and high school students to educate 
them on positive consumer practices.  Once trained on the use of planned resources and media 
presentations, the teams of students and teachers would present a planned program at local 
school sites, including kindergarten, elementary, middle school and high schools, either in 
individual classrooms or a school assembly. 

2.  Community Outreach/Service Programs.  Each FHA-HERO chapter annually 
conducts community outreach projects.  Special recognition at the State Leadership meeting is 
provided to the chapters for planning and conducting in-depth projects focusing on specified 
topics.  Financial Literacy was identified as a topic for community service for the 2009-2012 
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program years.  One of the strategies identified for implementing projects on this topic is the 
development of a program that could be presented to various community groups, including but 
not limited to audiences such as the elderly, low-income, and limited English-speaking groups.  
This strategy would enable FHA-HERO Chapters to provide a valuable service to members of 
the community while addressing a state-level priority for the Association. 

3.  Professional Development Activities and Instructional Resources for Home 
Economics Careers and Technology Education Teachers.  Home Economics Careers and 
Technology programs currently include instruction in financial literacy or consumer education as 
a component of all content areas in Consumer and Family Studies as well as nine Career 
Pathway programs.  An effective way to educate middle and senior high school students is 
through improved instruction.  Some of the grant funds would be used to provide workshops to 
update teachers on the topic as well as to provide new and updated resources for implementation 
in the classroom.  Since California is such a large state, workshops would be offered in 6 
regional areas to ensure teachers have access to the professional development activities.  To 
support the HECT teachers, resources and links would be added to the existing HECT and FHA-
HERO web pages.  These additional resources would be used for improving and expanding 
classroom instruction. 

In conclusion, these grant funds will enable the existing Home Economics Careers and 
Technology teachers who are also FHA-HERO Advisors to work with students/FHA-HERO 
members to effectively provide financial management information to a variety of audiences.  By 
using the infrastructure of the California FHA-HERO as the vehicle as well as trained 
students/FHA-HERO Members and Home Economics Careers and Technology Education 
Teachers, the grant funds can have maximum impact to reach the goal of a financially literate 
citizenry. 

D. Annual Budget 

The annual operating budget of the California Association FHA-HERO is based upon 
membership dues, interest on savings and investments, bequests, and limited state and federal 
funding sources.  The Association has not previously received grants from non-government 
agencies. 

Neither the California Association FHA-HERO nor any present or past member of its 
board of directors has ever received a grant from VISA or MasterCard. 

E. Court Approval And Reporting 

The California Association FHA-HERO understands that the tentative grant is subject to 
court approval.  Further, the Association also understands and agrees to provide any required 
periodic reports on how the grant funds are being expended. 
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California Law Schools and Legal Aid Providers 

List of California Law Schools 

University of California, Berkeley, School of Law 

University of California, Davis, School of Law (King Hall) 

University of California, Hastings College of the Law 

University of San Francisco, School of Law 

University of California, Los Angeles, School of Law 

University of Pacific, McGeorge School of Law 

University of San Diego, School of Law 

Loyola Law School 

University of Southern California, Gould School of Law 

Santa Clara University, School of Law 

Golden Gate University School of Law 

Pepperdine University School of Law 

Stanford University Law School 

Southwestern Law School 

Western State University, College of Law 

California Western School of Law 

Thomas Jefferson School of Law 
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California Law Schools and Legal Aid Providers 

List of California Legal Aid Providers 

Voluntary Legal Services Program of Northern California 

Legal Aid Society of San Diego, Inc. 

The Legal Aid Society – Employment Law Center 

Bay Area Legal Aid 

Voluntary Legal Services Program of the Bar Association of San Francisco 

Legal Aid Foundation of Los Angeles 

Community Legal Services in East Palo Alto 

Legal Aid Society of Orange County & Community 
Legal Services of Southeast Los Angeles County 

Legal Aid Foundation of Santa Barbara County 

Central California Legal Services 

Greater Bakersfield Legal Assistance, Inc. 

Inland Counties Legal Services 

California Rural Legal Assistance 

Law Foundation of Silicon Valley 

Pro Bono Project – Santa Clara County 

Legal Aid Society of San Mateo County 

Public Law Center – Orange County 

Western Center on Law & Poverty 

Inner City Law Center – Los Angeles 

Neighborhood Legal Services of Los Angeles County 
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SUPERIOR COURT OF THE STATE OF CALIFORNIA 
 

CITY AND COUNTY OF SAN FRANCISCO 
 
COORDINATION PROCEEDINGS 
SPECIAL TITLE (Rule 1550(b)) 
 
CREDIT/DEBIT CARD TYING CASES 

) 
) 
) 
) 
) 

 
This document relates to: 
 
All Actions 
 

) 
) 
) 
) 
) 
) 

J.C.C.P. No. 4335 
 
[PROPOSED] REVISED ORDER 
PRELIMINARILY APPROVING 
REVISED SETTLEMENT AND 
PROVIDING FOR FURTHER NOTICE 
TO THE SETTLEMENT CLASS 
 
Honorable John E. Munter 
Coordination Trial Judge 
Dept.:   305 

An application has been made pursuant to California Code of Civil Procedure § 382 and 

California Rule of Court 3.769 for an order preliminarily approving the settlement of this Action 

and all actions consolidated within it (the “Action”), as between Plaintiffs Richard S.E. Johns, 

Henry Siu, Amy Miller, Ana C. Lossada, Karen Brock, and Foad Ahmadi, individually and as 

representatives of the Settlement Class as defined below (“Plaintiffs”), Defendants Visa U.S.A. 

Inc. and Visa International Service Association (“Visa”), and Defendant MasterCard 

International Incorporated (“MasterCard”) (collectively, “Defendants”), pursuant to the Revised 

Settlement Agreement dated ________ __, 2012 and its appendices attached as Exhibit 1 hereto, 

which sets forth the terms and conditions for a proposed settlement of the Action and the 

termination and disposition of all causes of action against the Defendants with prejudice. 
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The Court has read and considered the Revised Settlement Agreement and its appendices, 

as well as all papers filed in connection with the application for its approval, and has heard the 

oral argument of counsel.  Based thereon, and good cause appearing therefor, 

IT IS HEREBY ORDERED that: 

1. This Revised Preliminary Approval Order incorporates by reference the 

definitions in the Revised Settlement Agreement, and all terms used herein shall have the same 

meanings as set forth in the Revised Settlement Agreement. 

2. The Court has subject matter and personal jurisdiction over Plaintiffs, all 

members of the Settlement Class defined below, and Defendants. 

3. The Court preliminarily approves the Revised Settlement Agreement, including 

its payment and release provisions, as within the range of possible final approval and warranting 

the provisional certification of the Settlement Class defined below, subject to further 

consideration at the Final Approval Hearing described below. 

4. Pursuant to California Code of Civil Procedure § 382 and California Rule of 

Court 3.769, the Court hereby provisionally certifies, solely for the purposes of effectuating the 

cy pres settlement contemplated in the Revised Settlement Agreement, a Settlement Class 

defined as follows: 

All purchasers who at the time of purchase (a) were residents of 
the State of California and made their purchase within the United 
States, or (b) were residents of other States and made their 
purchase within the State of California, and (c) who purchased for 
their own use and not for resale, at any time during the period from 
January 1, 1980 to August 23, 2010, any retail products or services 
from businesses (including without limitation stores, offices, 
restaurants, gasoline stations, supermarkets, and banks) that 
accepted and/or issued Visa- or MasterCard-branded credit and/or 
debit cards, and were therefore subject to rules, by-laws, 
regulations, policies, practices, fees, or charges of Visa U.S.A. 
Inc., Visa International Service Association, Visa Inc., or 
MasterCard International Incorporated.  Excluded from the class 
are defendants, any co-conspirators of defendants, defendants’ 
predecessors, successors, parents, subsidiaries, affiliates, officers 
and directors, federal and state governmental entities and agencies, 
cities, counties, and other municipalities, and any judge, justice or 
judicial officer presiding over this matter and members of their 
immediate family. 
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5. The Court finds and concludes that the Settlement Class meets the class action 

criteria of California Code of Civil Procedure § 382.  But in the event of termination of the 

Revised Settlement Agreement as provided therein, certification of the Settlement Class shall 

automatically be vacated without any further action by the Court, and each Defendant may fully 

contest certification of any class in the Action or any other civil action or proceeding as if no 

Settlement Class had been certified. 

6. The definition of the proposed class in paragraph 10 of the Consolidated 

Amended Complaint is hereby amended to be the same as the Settlement Class defined above.  

Paragraph 2 of the Consolidated Amended Complaint is hereby amended to replace the last two 

clauses of the eighth sentence with “that accepted and/or issued Visa or MasterCard credit and/or 

debit cards,” and to replace the first clause of the tenth sentence with “In the handling of Visa or 

MasterCard credit and debit cards.” 

7. The Court finds and concludes that Plaintiffs will fairly and adequately represent 

and protect the interests of the Settlement Class, and may serve as representatives of the 

Settlement Class.  The Court continues its appointment of the firm of Zelle Hofmann Voelbel & 

Mason LLP to serve as Class Counsel. 

8. The period for any damages, restitution, disgorgement, or other relief sought 

against the Defendants in the Consolidated Amended Complaint is hereby amended to include 

the period up to and including August 23, 2010. 

9. The Court determines that the terms of the Escrow Agreement attached as 

Appendix D to the Revised Settlement Agreement shall continue in effect in this Action as 

provided in the Revised Settlement Agreement. 

10. The Court determines that the Order Granting Plaintiffs’ Motion For Attorneys’ 

Fees, Expenses, And Incentive Awards, entered on August 23, 2010 and attached as Appendix C 

to the Revised Settlement Agreement, shall continue in effect in this Action. 
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11. The Court determines that the Order Approving Plan For Cy Pres Distribution Of 

Settlement Fund, entered on September 13, 2010 and attached as Appendix E to the Revised 

Settlement Agreement, shall continue in effect in this Action. 

12. The Court determines that the notice and exclusion rights previously afforded to 

members of the Settlement Class, as described in the Declaration of Daniel Rosenthal Re: Notice 

Procedures filed with the Court on June 4, 2010 and attached as Appendix B to the Revised 

Settlement Agreement, were fair, adequate, and sufficient, constituting the best practicable notice 

under the circumstances, and were reasonably calculated to reach all or a substantial percentage 

of the members of the Settlement Class and apprise them of this Action, the terms and conditions 

of the Settlement Agreement As Amended, and their right to opt out and be excluded from the 

Settlement Class, this Action, and the Settlement Agreement As Amended. 

13. Nevertheless, in light of the revisions to the Settlement Agreement As Amended 

made in the Revised Settlement Agreement, the Court determines that further notice and 

exclusion rights should be afforded to members of the Settlement Class and appoints Kurtzman 

Carson Consultants LLC as the Notice Administrator to assist Class Counsel in effectuating the 

notice and exclusion procedures described below and to perform such related duties as may be 

necessary to provide those notice and exclusion procedures.  Plaintiffs will bear responsibility for 

the costs of the further notice and the exclusion procedures, subject to the payment of 

$100,000.00 from the Escrow Account to the Settlement Fund as provided in the Revised 

Settlement Agreement within fifteen days after entry of this Revised Preliminary Approval 

Order, which the Court hereby orders and which Class Counsel may apply to costs and expenses 

of the Notice Administrator. 

14. The Court approves and adopts the method of the further notice and notice 

procedures to be provided to the Settlement Class that are described in the Revised Settlement 

Agreement, and in the Further Notice Plan and budget therefor in Appendix H thereto, including 

the form and content of the Further Publication Notice in Appendix I to the Revised Settlement 

Agreement.  The Court finds and concludes that such notice:  (a) is reasonably calculated to 
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reach all or a substantial percentage of the members of the Settlement Class that would be bound 

by the Revised Settlement Agreement and to apprise them of the Action, the terms and 

conditions of the Revised Settlement Agreement, their right to opt out and be excluded from the 

Settlement Class, the Action, and the Revised Settlement Agreement, or to object to the Revised 

Settlement Agreement; and (b) meets all requirements of California Code of Civil Procedure § 

382, California Rules of Court 3.766 and 3.769, and due process. 

15. Consistent with the Further Notice Plan, the Court directs that the Notice 

Administrator continue to maintain the dedicated website for providing notice of the Action and 

the Settlement Agreement, www.CaliforniaCreditDebitCardSettlement.com (the “Website”), and 

revise that website to provide as its text the Further Publication Notice and to include, in addition 

to the material previously posted on that website, notice of the date and time of the Final 

Approval Hearing on the Revised Settlement Agreement, and clearly displayed links to complete 

copies of the following materials:  (a) the January 9, 2012 decision of the Court of Appeal; 

(b) the June 4, 2012 Order of the Court reassigning this case to The Honorable Judge John E. 

Munter; (c) the Revised Settlement Agreement including all its appendices; (d) the Further 

Notice Plan; (e) the Further Publication Notice; (f) all papers filed in connection with the motion 

for preliminary approval of the Revised Settlement Agreement; (g) this Revised Preliminary 

Approval Order; (h) the proposed Revised Order Granting Final Approval and the proposed 

Revised Judgment; (i) all papers filed in connection with the motion for final approval of the 

Revised Settlement Agreement; and (j) such other documents that Plaintiffs and Defendants 

stipulate to post, or that the Court orders to be posted, on the Website. 

16. The Court further directs that the Notice Administrator, as soon as practicable on 

a rolling basis, and within forty-five days following entry of this Preliminary Approval Order, 

shall publish the Further Publication Notice as a display (not classified) advertisement in each of 

the publications throughout the State of California as described in the Further Notice Plan. 
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17. The Notice Administrator also shall establish and maintain a dedicated Post 

Office Box to which members of the Settlement Class may mail requests to opt out and be 

excluded from the Settlement Class, the Action, and the Revised Settlement Agreement. 

18. The Notice Administrator shall respond to mail inquiries from members of the 

Settlement Class.  If requested, the Notice Administrator shall provide Settlement Class members 

with copies of the Further Publication Notice and other materials posted on the Website. 

19. As explained in the Further Publication Notice, any member of the Settlement 

Class that does not wish to participate in the Action and the Revised Settlement Agreement shall 

have at least forty-five days after completion of the publication notice described in the Further 

Notice Plan (ninety days after this Court’s entry of the Revised Preliminary Approval Order) to 

opt out and be excluded from the Action and the Revised Settlement Agreement (the “Exclusion 

Period”).  Such exclusion may be effected by making a written request containing the words 

“Credit/Debit Card Tying Cases,” a hand-signed and dated statement of the Settlement Class 

member’s desire to be excluded, and the Settlement Class member’s printed full name, address, 

and telephone number.  The written request must be mailed in an envelope, with postage prepaid 

and postmarked within the Exclusion Period (i.e., within ninety days after the Court’s entry of 

the Revised Preliminary Approval Order), to the Notice Administrator.  All members of the 

Settlement Class who do not timely opt out and exclude themselves from the Settlement Class in 

the foregoing manner shall be bound by all determinations and judgments in this Action, 

including but not limited to the Revised Settlement Agreement and its release provisions. 

20. As also explained in the Further Publication Notice, any member of the 

Settlement Class that does not submit a request for exclusion from the Settlement Class may 

object to the Revised Settlement Agreement (be an “Objector”).  Such an Objector must file with 

the Court within the Exclusion Period, and send to Class Counsel, counsel for Visa, and counsel 

for MasterCard, by first class mail and postmarked within the Exclusion Period, a written 

statement of objections.  That statement must contain the words “Credit/Debit Card Tying 

Cases,” describe all objections of the Objector and the specific reasons therefor (including any 
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legal support or evidence that the Objector wishes to bring to the Court’s attention), state the full 

name and address and telephone number of the Objector, provide information sufficient to 

establish that the Objector is a member of the Settlement Class, and state the full name and 

address and telephone number of any counsel representing the Objector in connection with the 

objections.  In addition, any Objector or counsel for an Objector that desires to appear at the 

Final Approval Hearing must file with the Court within the Exclusion Period and mail to Class 

Counsel, counsel for Visa, and counsel for MasterCard, by first class mail and postmarked within 

the Exclusion Period, a separate notice of intention to appear.  Any member of the Settlement 

Class who does not object in the foregoing manner shall be deemed to have waived any and all 

objections to the Revised Settlement Agreement, and shall forever be foreclosed from making 

any objections to the fairness, reasonableness, or adequacy of the Revised Settlement 

Agreement, final approval of the Revised Settlement Agreement, or entry of judgment as 

provided in the Revised Settlement Agreement. 

21. Any member of the Settlement Class that does not submit a request for exclusion 

may enter an appearance in the Action, individually or through counsel.  If no such appearance is 

made, the member of the Settlement Class will be represented by Class Counsel. 

22. Within fifteen days after the conclusion of the Exclusion Period (one hundred five 

days after the Court’s entry of the Revised Preliminary Approval Order), the Notice 

Administrator shall prepare, and file with the Court and serve on Class Counsel, counsel for 

Visa, and counsel for MasterCard, a report that:  (a) confirms the Further Notice Plan was carried 

out and that the website notice and publication notice was provided in the manner directed by the 

Court; (b) identifies the date of each Further Publication Notice; (c) lists each member of the 

Settlement Class that sought to opt out and be excluded from the Action and either the 

Settlement Agreement As Amended or the Revised Settlement Agreement, and on what date, and 

states whether the Settlement Class member’s request for exclusion was properly and timely 

made; and (d) attaches a copy of all documentation concerning each request for exclusion 

submitted. 
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23. The Final Approval Hearing on the Revised Settlement Agreement shall be held 

at least one hundred thirty days after entry of this Revised Preliminary Approval Order, on 

________ __, 2013 at ______, in Department 305 of the San Francisco Superior Court, 400 

McAllister Street, San Francisco, California 94102.  At that Final Approval Hearing, the Court 

will consider the fairness of the Revised Settlement Agreement, determine whether the Revised 

Settlement Agreement was made in good faith and should be finally approved as fair, reasonable 

and adequate, and determine whether the Revised Judgment and the Revised Order Granting 

Final Approval in Appendix J to the Revised Settlement Agreement should be entered. 

24. All motions and papers filed in support of final approval of the Revised 

Settlement Agreement shall be filed no later than seven calendar days prior to the Final Approval 

Hearing.  The Court may continue the Final Approval Hearing without further notice to the 

Settlement Class. 

25. The Court retains jurisdiction to consider all further applications arising out of or 

connected with the Revised Settlement Agreement.  The Court may approve the Revised 

Settlement Agreement with such modifications as may be agreed to by Plaintiffs, on behalf of 

themselves and the Settlement Class, and the Defendants, if appropriate, without further notice to 

the Settlement Class. 

26. As of the date of this Revised Preliminary Approval Order, all discovery and 

other proceedings in the Action as between Plaintiffs and Defendants, except those related to 

effectuating or complying with the Revised Settlement Agreement, are stayed pending 

determination of whether the Revised Settlement Agreement should be finally approved. 

IT IS SO ORDERED. 
 
 
DATED:  _______________________ 

 

 

 
         JOHN E. MUNTER 
         Superior Court Judge 
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Submitted by: 
 
 
ZELLE HOFMANN VOELBEL & 
MASON LLP 
Craig C. Corbitt (State Bar No. 83251) 
Jose M. Umbert (State Bar No. 227318) 
Heather T. Rankie (State Bar No. 268002) 
44 Montgomery Street, Suite 3400 
San Francisco, CA  94104 
Telephone:  (415) 693-0700 
Facsimile:   (415) 693-0770 
 
Lead Counsel for All Plaintiffs 
and the Settlement Class 
 

 

 
ARNOLD & PORTER LLP 
Robert J. Vizas (State Bar No. 56187) 
Sharon D. Mayo (State Bar No. 150469) 
Three Embarcadero Center, 7th Floor 
San Francisco, CA  94111-4024 
Telephone:  (415) 356-3000 
Facsimile:   (415) 356-3099 
 

 

ARNOLD & PORTER LLP 
Robert C. Mason (admitted pro hac vice) 
399 Park Avenue 
New York, NY  10022-4690 
Telephone:  (212) 715-1000 
Facsimile:   (212) 715-1399 
 
Counsel for Defendants Visa U.S.A. Inc. and 
Visa International Service Association 
 

 

 
SHEPPARD MULLIN RICHTER & 
HAMPTON LLP 
Michael W. Scarborough (State Bar No. 203524) 
Four Embarcadero Center 
Seventeenth Floor 
San Francisco, CA  94111-4106 
Telephone:  (415) 434-9000 
Facsimile:   (415) 434-9100 
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PAUL, WEISS, RIFKIND, WHARTON & 
GARRISON LLP 
Kenneth A. Gallo (admitted pro hac vice) 
2001 K Street, NW 
Washington, DC  20006-1047 
Telephone:  (202) 223-7300 
Facsimile:   (202) 223-7420 
 
Counsel for Defendant MasterCard International 
Incorporated 
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Case Duration: 6 months

CAFA Notice Required? No

Claims Processing: No
Address Searches: No

Media Campaign Required: Yes
English Only: Yes

# of Email Campaigns: N/A
Reminder Mailing: No

Duration of Claims Filing Period: N/A

Type of Telephone Support: None

Type of Website Support: Static
Duration of Website Support: 6 months

NOTICE PROCEDURES
RESPONSE

RATE QUANTITY
RATE PER 

UNIT
ESTIMATED

COST TOTAL
Case and Forms Setup

- Set up Case Management System 5 hrs $92.50 $463
- Format Document(s) 15 hrs $92.50 $1,388

Sub-total of Case and Forms Setup $1,850

Media Campaign
-

- 1 time(s) $63,941 $63,941
- 1 time(s) $17,647 $17,647

Sub-total of Media Campaign $81,588

Website Set-up & Maintenance
- Design & Update Site Staff Time 20 hrs $92.50 $1,850
- Maintenance 6 hrs $92.50 $555
- Server Space rental 6 mos $50.00 $300

Sub-total of Website Set-up & Maintenance $2,705

Case Management, Opt Out/Objection Processing, and Declaration of Notice Procedures 20 hrs $92.50 $1,850
Sub-total of Case Management, Opt Out/Objection Processing, and Declaration of Notice Procedures $1,850

TOTAL ESTIMATED COST $87,993

OTHER SERVICES AND OUT-OF-POCKET EXPENSES
RESPONSE

RATE QUANTITY
RATE PER 

UNIT
ESTIMATED

COST TOTAL
Other Services and Ad Hoc Reporting, as needed or requested (standard hourly rates)
Other Charges and Out-of-Pocket Costs** (actual)

* Estimated Postage and Handling.
** Includes, but is not limited to long distance calls, overnight shipping, photocopies, storage, PO Box rentals, broker fees, etc.

KCC Class Actions Services, LLC

BY: DATE:

TITLE:

The Client

BY: DATE:

TITLE:

Administration Services Estimate
Credit Debit Tying Cases - Supplemental Notification

August 17, 2012
Dan Rosenthal; drosenthal@kccllc.com; 415.798.5901

Key Assumptions Used in Estimate Preparation

Published Notice - See following pages for details
California Broad-market Daily Newspapers (All Nsprs use ROP/Display)
Internet Avertising; 4.1 million impressions

This Class Action Administration Services Estimate and the attached Cost Summary & Scope of Services (together, the “Proposal”) are valid for ninety days from 8/17/2012.  After such period, KCC reserves the 
right to amend the Proposal (including, without limitation, by increasing fees and costs) or to withdraw the Proposal in its sole discretion.

All services and all fees and costs set forth in the Proposal are subject to the terms, specifications, assumptions and conditions set forth in the Proposal and the attached Terms and Conditions (collectively, the 
“Terms of Service”).  By signing below, the undersigned acknowledges and agrees that it has read and understood the Terms of Service, which are incorporated by reference as if fully set forth herein, and agrees 
to be bound thereby.



KCC Class Action Services
Credit/Debit Card Tying Cases Supplemental Notice Media Plan
8/17/2012

BROAD-MARKET NEWSPAPERS

Basic Newspaper Space: 3 cols x 7" -- 1/6th Page Display (ROP) Sizes and Costs

County
# of 

Counties Population Newspaper
# of 

Nsprs Wkday Circ. Dimensions
1x Daily 

ROP Notes
Los Angeles 1 9,884,632    Los Angeles Times 1 634,847     4 92 x 7 20,412$ ROP section; Modular size

San Diego 1 3,143,429    San Diego Union Tribune 1 215,740     4.92 x 7 2,262     ROP section 

Orange 1 3,055,792    Orange County Register 1 204,064     5.14 x 7 1,926     ROP section 

Riverside 1 2,227,577    Riverside Press-Enterprise 1 113,832     5.14 x 5.5 953         ROP section; Mon-Wed only 
San Bernardino 1 2,063,919    3 108,656     5.188 x 7 2,151     ROP section 

Santa Clara 1 1,816,486    San Jose Mercury News* 1 195,549     4.937 x 7 8,989     BANG - ROP section

Alameda 1 1,532,137    5 115,774     

4.937 x 7

-         ROP section; Included wi h BANG 

3 2,900,804    3 354,618     

4.889 x 7

10,500   ROP section; Mon-Wed only 

Contra Costa 1 1,065,117    1 135,885     4.937 x 7 -         ROP section; Included wi h BANG 

San Francisco 1 812,538       1 278,270     4.7920 x 6 33 10,865   ROP section 

Kern 1 850,006       1 45,149       4.916 x 6.125 1,009     ROP section 

Ventura 1 832,970       1 66,451       4 95 x 7 802         ROP section 

San Mateo 1 729,443       1 20,734       4.937 x 7 -         ROP section; Included wi h BANG 

San Joaquin 1 695,750       1 38,122       5.75 x 7 1,232     ROP section 

Sonoma 1 487,011       1 60,811       4.889 x 7 907         ROP section 

Tulare 1 450,840       2 20,460       
5 x 7

853         ROP section 

Monterey 1 420,668       1 26,191       4.937 x 7 -         ROP section; Included with BANG 

Solano 1 413,786       1 15,041       4.937 x 7 -         ROP section; Included with BANG 

Santa Barbara 1 427,267       1 29,634       4 25 x 7 585         ROP section 

Santa Cruz 1 265,981       1 23,253       4.937 x 7 -         ROP section; Included with BANG 

Marin 1 254,790       1 28,502       4.937 x 7 -         ROP section; Included wi h BANG 

Humboldt 1 134,587       1 18,425       5 06 x 7 494         ROP section; Mon-Wed only 
California Countie 24 34,465,530  31 2,750,008  63,941$ 
Total California Population 37,678,563  ** 35 total papers with group buys
% of California Population 91.47%

Popula ion Source: Department of Finance January 1, 2012 popula ion estimates

Circulation Source: SRDS Circulation Book; Media rep; ABC statement

Newspaper Groups:

*  Bay Area News Group (BANG): San Jose Mercury News, Contra Costa Times, West County Times, Tri Valley Times (formerly Valley Times and Tri Valley Herald),

   East County Times, San Ramon Valley Times, Oakland Tribune, Alameda Times Star, Hayward Daily Revi San Mateo County Times, Santa Cruz Sen inel,

   Monterey Herald, Vallejo Times Herald, Marin Independent Journal, and Vacaville Reporter

** The Vacaville Reporter, East County Times, San Ramon Valley Times, and West County Times are not listed in the chart above, but are included in the BANG group purchase

*** New Californian:  Sacramento Bee, Fresno Bee, Modesto Bee

**** San Bernardino Newspaper Group

INTERNET
Google Display Network

Geography: California

Estimated impressions 4,106,034    
Total Cost 17,647$       

San Bernardino Cnty Sun/ Inland 
     

Oakland Tribune/ Alameda TimesStar/ 
FremontArgus/ 
HaywardDailyReview/Tri-VlyHerald *

Sacramento Bee/ Modesto Bee/ 
Fresno Bee ***

Contra Costa Times*

San Francisco Chronicle

Marin Independent Journal*

Eureka Times Standard

Sacto/Stanislaus/ 
Fresno

Visalia Times-Delta & Tulare Advance 
Register

Monterey County Herald

Vallejo Times Herald*

Santa Barbara News-Press

Santa Cruz County Sentinel*

Bakersfield Californian

Ventura County Star

San Mateo Times*

Stockton Record

Santa Rosa Press Democrat
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SUPERIOR COURT OF THE STATE OF CALIFORNIA 

CITY AND COUNTY OF SAN FRANCISCO 
 
COORDINATION PROCEEDINGS 
SPECIAL TITLE (Rule 1550(b)) 
 
CREDIT/DEBIT CARD TYING CASES 

) 
) 
) 
) 
) 

 
This document relates to: 
 
All Actions 
 

) 
) 
) 
) 
) 

J.C.C.P. No. 4335 
 
[PROPOSED] REVISED JUDGMENT 
 
 
 
Honorable John E. Munter 
Coordination Trial Judge 
Dept.:  305 
 

 

This matter came before the Court on________ __, 2013, for a hearing on the application 

of the Parties for final approval of the settlement set forth in the Revised Settlement Agreement.  

Due and adequate notice has been given to the Settlement Class.  The Court has considered all 

papers filed and proceedings conducted in this action, including both the arguments of the Parties 

and the objections to the Revised Settlement Agreement presented in writing or orally at the 

above hearing. 

The Court, being otherwise fully informed, and having made certain findings and 

determinations, and good cause appearing therefor, in its __________ __, 2013 Revised Order 

Granting Final Approval of Settlement found that the Revised Settlement Agreement is in all 

respects fair, reasonable and adequate, certified the Settlement Class defined therein, amended 

the Consolidated Amended Complaint as provided therein, and finally approved the Revised 

Settlement Agreement, including its payment and release provisions. 
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Accordingly, in light of the Revised Order Granting Final Approval of Settlement, the 

terms of which are hereby incorporated as if fully set forth herein, and good cause appearing, IT 

IS HEREBY ADJUDGED AND DECREED that: 

1. Except as to those purchasers identified in Exhibit A hereto who timely and 

properly requested exclusion from the Settlement Class, Judgment is hereby entered that 

Plaintiffs and the Settlement Class Members take nothing from Defendants other than as set forth 

in the Revised Order Granting Final Approval of Settlement, and that Plaintiffs and the 

Settlement Class Members release all claims as set forth in the Revised Order Granting Final 

Approval of Settlement and the Revised Settlement Agreement. 

2. Without affecting the finality of this Judgment in any way, this Court hereby 

retains continuing jurisdiction, consistent with California Code of Civil Procedure § 664.6, and 

as provided in the Revised Order Granting Final Approval of Settlement, including over:  

(a) implementation of the Revised Settlement Agreement and any disputes relating to the 

Revised Settlement Agreement, and (b) all Parties hereto solely for the purpose of construing, 

enforcing, and administering the Revised Settlement Agreement. 

IT IS SO ORDERED. 
 

DATED:  _______________________  

 

 
         JOHN E. MUNTER 
         Superior Court Judge 
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Submitted by: 
 
ZELLE HOFMANN VOELBEL & 
MASON LLP 
Craig C. Corbitt (State Bar No. 83251) 
Jose M. Umbert (State Bar No. 227318) 
Heather T. Rankie (State Bar No. 268002) 
44 Montgomery Street, Suite 3400 
San Francisco, CA  94104 
Telephone:  (415) 693-0700 
Facsimile:   (415) 693-0770 
 
Lead Counsel for All Plaintiffs 
and the Settlement Class 

 

 
 
ARNOLD & PORTER LLP 
Robert J. Vizas (State Bar No. 56187) 
Sharon D. Mayo (State Bar No. 150469) 
Three Embarcadero Center, 7th Floor 
San Francisco, CA 94111-4024 
Telephone:  (415) 356-3000 
Facsimile:   (415) 356-3099 

 

 
ARNOLD & PORTER LLP 
Robert C. Mason (admitted pro hac vice) 
399 Park Avenue 
New York, NY 10022-4690 
Telephone:  (212) 715-1000 
Facsimile:   (212) 715-1399 
 
Counsel for Defendants Visa U.S.A. Inc. and 
Visa International Service Association 

 

 
 
SHEPPARD MULLIN RICHTER & 
     HAMPTON LLP 
Michael W. Scarborough (State Bar No. 203524) 
Four Embarcadero Center 
Seventeenth Floor 
San Francisco, CA  94111-4106 
Telephone:  (415) 434-9000 
Facsimile:   (415) 434-9100 
 

 

PAUL, WEISS, RIFKIND, WHARTON & 
     GARRISON LLP 
Kenneth A. Gallo (admitted pro hac vice) 
2001 K Street, NW 
Washington DC  20006-1047 
Telephone:  (202) 223-7300 
Facsimile:   (202) 223-7420 
 
Counsel for Defendant MasterCard International 
Incorporated 
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SUPERIOR COURT OF THE STATE OF CALIFORNIA 

CITY AND COUNTY OF SAN FRANCISCO 
 
COORDINATION PROCEEDINGS 
SPECIAL TITLE (Rule 1550(b)) 
 
CREDIT/DEBIT CARD TYING CASES 

) 
) 
) 
) 
) 

 
This document relates to: 
 
All Actions 
 

) 
) 
) 
) 
) 

J.C.C.P. No. 4335 
 
[PROPOSED] REVISED ORDER 
GRANTING FINAL APPROVAL OF 
SETTLEMENT 
 
Honorable John E. Munter 
Coordination Trial Judge 
Dept.:   305 
 

 

This matter came before the Court on ________ __, 2013 for a Final Approval Hearing 

on the applications of the Settlement Class provisionally certified, Defendants Visa U.S.A. Inc. 

and Visa International Service Association (“Visa”), and Defendant MasterCard International 

Incorporated (“MasterCard”) (collectively, the “Defendants”), for final approval of their Revised 

Settlement Agreement dated ________ __, 2012 and its appendices, attached as Exhibit 1 hereto 

(which supersedes the Settlement Agreement As Amended dated January 25, 2010, and the 

Amendment To The Settlement Agreement As Amended dated August 18, 2010). 

The Court having considered the fairness of the Revised Settlement Agreement, and 

having considered all objections to the Revised Settlement Agreement, all papers filed in 

connection with the Revised Settlement Agreement, and all other papers filed and proceedings 

conducted in this action, and otherwise being fully informed, based on good cause appearing 

therefor, IT IS HEREBY ORDERED, ADJUDGED AND DECREED that: 
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1. This Revised Order Granting Final Approval, like the accompanying Revised 

Judgment, incorporates by reference the definitions in the Revised Settlement Agreement, and all 

terms used herein shall have the same meanings set forth in the Revised Settlement Agreement. 

2. The Court has subject matter and personal jurisdiction over Plaintiffs, all 

members of the Settlement Class, and the Defendants, and jurisdiction to finally approve the 

Revised Settlement Agreement. 

3. Pursuant to California Code of Civil Procedure § 382 and California Rule of 

Court 3.769, and consistent with the requirements of due process, the Court hereby finally 

approves the Revised Settlement Agreement, including its payment and release provisions.  The 

Court finds and concludes that the Revised Settlement Agreement was entered into in good faith, 

following arm’s-length negotiations, and was not collusive.  The Court further finds and 

concludes that the Revised Settlement Agreement is in all respects fair, reasonable, and adequate, 

appropriate given the merits and risks of further litigation, in the best interests of the Settlement 

Class, and consistent with the requirements of California law and all applicable court rules, 

including but not limited to California Code of Civil Procedure § 382 and California Rule of 

Court 3.769, and due process. 

4. The Court also finds that the Revised Settlement Agreement is fair, reasonable, 

and adequate in light of the inclusion in the scope of the release of all claims asserted in James 

Attridge v. Visa U.S.A., Inc., No. CGC 04-436920 (Superior Court of California, City and 

County of San Francisco), and that the Revised Settlement Agreement otherwise complies with 

the January 9, 2012 decision of the Court of Appeal in this Action, for the reasons stated on the 

record at the Final Approval Hearing. 

5. Pursuant to California Code of Civil Procedure § 382 and California Rule of 

Court 3.769, the Court hereby certifies, solely for purposes of effectuating the cy pres settlement 

contemplated in the Revised Settlement Agreement, a Settlement Class as follows: 

All purchasers who at the time of purchase (a) were residents of 
the State of California and made their purchase within the United 
States, or (b) were residents of other States and made their 
purchase within the State of California, and (c) who purchased for 
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their own use and not for resale, at any time during the period from 
January 1, 1980 to August 23, 2010, any retail products or services 
from businesses (including without limitation stores, offices, 
restaurants, gasoline stations, supermarkets, and banks) that 
accepted and/or issued Visa- or MasterCard-branded credit and/or 
debit cards, and were therefore subject to rules, by-laws, 
regulations, policies, practices, fees, or charges of Visa U.S.A. 
Inc., Visa International Service Association, Visa Inc., or 
MasterCard International Incorporated.  Excluded from the class 
are defendants, any co-conspirators of defendants, defendants’ 
predecessors, successors, parents, subsidiaries, affiliates, officers 
and directors, federal and state governmental entities and agencies, 
cities, counties, and other municipalities, and any judge, justice or 
judicial officer presiding over this matter and members of their 
immediate family. 

The Court finds that only the members of the Settlement Class listed in the Notice 

Administrator’s Report, attached as Exhibit 2 hereto, who timely and properly opted out and 

sought to be excluded from the Settlement Class, shall not be bound by the Revised Settlement 

Agreement, this Revised Order Granting Final Approval, or the Revised Judgment. 

6. The Court finds and concludes that the Settlement Class meets the class action 

criteria of California Code of Civil Procedure § 382.  Plaintiffs Richard S.E. Johns, Henry Siu, 

Amy Miller, Ana C. Lossada, Karen Brock, and Foad Ahmadi shall continue to serve as 

representatives of the Settlement Class, and the firm of Zelle Hofmann Voelbel and Mason LLP 

shall continue to serve as Class Counsel.  But in the event of termination of the Revised 

Settlement Agreement as provided therein, certification of the Settlement Class shall 

automatically be vacated without any further action by the Court, and each Defendant may fully 

contest certification of any class in the Action or any other civil action or proceeding as if no 

Settlement Class had been certified. 

7. The definition of the proposed class in paragraph 10 of the Consolidated 

Amended Complaint is hereby amended to be the same as the Settlement Class defined above.  

Paragraph 2 of the Consolidated Amended Complaint is hereby amended to replace the last two 

clauses of the eighth sentence with “that accepted and/or issued Visa or MasterCard credit and/or 

debit cards,” and to replace the first clause of the tenth sentence with “In the handling of Visa or 

MasterCard credit and debit cards.” 
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8. The Court finds and concludes that notice of the Action and the Revised 

Settlement Agreement was provided to the Settlement Class in accordance with the Court’s 

Revised Preliminary Approval Order dated ________ __, 2012, including the forms of notice 

and methods of notifying members of the Settlement Class that were approved by the Court.  The 

notice followed on a prior notice to the Settlement Class described in the Declaration of Daniel 

Rosenthal Re: Notice Procedures, filed with the Court on June 4, 2010 and attached as 

Appendix B to the Revised Settlement Agreement, which the Court previously approved.  The 

notice thus provided was fair, adequate, and sufficient, constituting the best practicable notice 

under the circumstances, and was reasonably calculated to reach all or a substantial percentage of 

the members of the Settlement Class and apprise them of the Action, the terms and conditions of 

the Revised Settlement Agreement, and their right to opt out and be excluded from the 

Settlement Class, the Action, and the Revised Settlement Agreement, or to object to the Revised 

Settlement Agreement.  The notice provided fully satisfied all requirements of California Code 

of Civil Procedure § 382, California Rules of Court 3.766 and 3.769, all other applicable laws or 

rules of the Court, and due process.  The Court further finds and concludes that no additional 

notice to members of the Settlement Class or exclusion rights are necessary, but hereby orders 

Class Counsel to post this Revised Order Granting Final Approval of Settlement and the Revised 

Judgment on the website used to provide notice to the Settlement Class in this action, and to 

maintain that website through December 31, 2013. 

9. The Court determines that the terms of the Escrow Agreement attached as 

Appendix D to the Revised Settlement Agreement shall continue in effect in this Action as 

provided in the Revised Settlement Agreement. 

10. The Court determines that the Order Granting Plaintiffs’ Motion For Attorneys’ 

Fees, Expenses, And Incentive Awards, entered on August 23, 2010 and attached as Appendix C 

to the Revised Settlement Agreement, shall continue in effect in this Action. 
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11. The Court determines that the Order Approving Plan For Cy Pres Distribution Of 

Settlement Fund, entered on September 13, 2010 and attached as Appendix E to the Revised 

Settlement Agreement, shall continue in effect in this Action. 

12. Class Counsel, Plaintiffs, Visa, and MasterCard are directed to implement and 

consummate the Revised Settlement Agreement according to its terms and conditions, all of 

which are hereby incorporated by reference, including but not limited to the terms specifically 

identified below. 

13. The remaining portion of the Visa payment of $24,535,000.00 and the 

MasterCard payment of $5,875,000.00 into the interest-bearing Escrow Account provided in 

Appendix D to the Revised Settlement Agreement shall remain in the Escrow Account and 

accrue interest until the Effective Date defined in the Revised Settlement Agreement, after 

which, if the Revised Settlement Agreement has not been terminated, all sums in the Escrow 

Account, less any taxes due and account administration costs, shall promptly be paid into the 

Settlement Fund.  In the event that the Revised Settlement Agreement is terminated, with the 

exception of costs already expended or incurred for class notice pursuant to paragraphs 5(a) or 

5(c) of the Revised Settlement Agreement, all sums that Visa paid that are in the Escrow 

Account or the Settlement Fund, plus any accrued interest less taxes and administrative costs 

with respect to those sums, shall be immediately paid to an account designated by Visa, and all 

sums that MasterCard paid that are in the Escrow Account or the Settlement Fund, plus any 

accrued interest less taxes and administrative costs with respect to those sums, shall be 

immediately paid to an account designated by MasterCard. 

14. After all sums in the Escrow Account, less any taxes due and account 

administration costs, are paid into the Settlement Fund, Class Counsel will apply and distribute 

the Settlement Fund as follows, subject to the approval of the Court. 

(a) Class Counsel shall make payments in amounts approved by the Court 

from the net proceeds of the Settlement Fund, after deducting notice costs, and after deducting 

attorneys’ fees, litigation costs, expenses, and service awards, as Cy Pres awards for the benefit 
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of the members of the Settlement Class, as summarized below and described more specifically in 

the Order Approving Plan For Cy Pres Distribution Of Settlement Fund and the Cy Pres 

Distribution Plan attached as Appendices E and F to the Revised Settlement Agreement; 

(i) Fifty percent of the amounts to be distributed as Cy Pres awards 

pursuant to the Revised Settlement Agreement will be paid to the non-profit organizations in the 

approximate amounts described on pages 1-4 of the summary list attached to the Order 

Approving Plan For Cy Pres Distribution Of Settlement Fund in Appendix E of the Revised 

Settlement Agreement, for the benefit of members of the Settlement Class and other California 

residents. 

(ii) Thirty percent of the amounts to be distributed as Cy Pres awards 

pursuant to the Revised Settlement Agreement will be paid over roughly three years to the 

American Association of Retired Persons, the California Council on Economic Education, the 

California Jump$tart Coalition, Consumer Action, the National Foundation for Credit 

Counseling, the University of California Cooperative Extension, the Future Business Leaders of 

America-Phi Beta Lambda and the California Association FHA-HERO, in the approximate 

amounts described on page 5 of the summary list attached to the Order Approving Plan For Cy 

Pres Distribution Of Settlement Fund in Appendix E to the Revised Settlement Agreement, for 

financial literacy initiatives for the benefit of members of the Settlement Class and other 

California residents, as described in their respective proposals in the “Use of Funds” sections of 

pages F-2 to F-36 of Appendix F to the Revised Settlement Agreement.  Class Counsel shall, 

after consultation with and with the agreement of Visa and MasterCard, make a detailed 

recommendation as to the specific amounts to be paid to each of these non-profit organizations 

for each specific financial literacy initiative, which must be approved by the Court. 

(iii) Twenty percent of the amounts to be distributed as Cy Pres awards 

pursuant to the Revised Settlement Agreement will be paid to the California law schools, legal 

aid providers, and other non-profit organizations in the approximate amounts described on pages 

5-6 of the summary list attached to the Order Approving Plan For Cy Pres Distribution Of 
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Settlement Fund in Appendix E to the Revised Settlement Agreement, to be used by them for 

purposes consistent with the promotion of financial education and advice for members of the 

Settlement Class and other California residents, or for other purposes consistent with promoting 

child advocacy programs or legal services for the indigent.  Class Counsel shall, after 

consultation with and with the agreement of Visa and MasterCard, make a detailed 

recommendation as to the specific budgets for amounts to be paid to each of these organizations 

for each project consistent with the above purposes, which must be approved by the Court. 

(iv) The Parties will make good faith efforts to permit Class Counsel to 

submit the detailed recommendations described above to the Court for its approval within one 

hundred twenty days after all sums in the Escrow Account, less any taxes due and account 

administration costs, are paid into the Settlement Fund. 

(v) Each organization that receives a payment from the Settlement 

Fund under paragraphs (ii)-(iii) above must provide a full accounting that describes how it has 

spent that payment in semi-annual reports to be submitted to Class Counsel, filed by Class 

Counsel with the Court, and served on Defendants, and each such organization must comply with 

any Court orders concerning the use of such payments and on the reporting of that to the Court.  

Each organization will continue to file and serve such reports until such time as it has fully used 

all payments that it has received from the Settlement Fund. 

(b) The Court previously approved, in its Order Granting Plaintiffs’ Motion 

For Attorneys’ Fees, Expenses, And Incentive Awards in Appendix D to the Revised Settlement 

Agreement, the payment of $9,300,000.00, plus any accrued interest on that amount at the time 

of payment, to Class Counsel for any and all plaintiffs’ attorney fees, and litigation costs, and 

other expenses, and the payment of service awards in the amount of $1,000.00 to each of the six 

Plaintiffs appointed to represent the Settlement Class for their services as such. 

15. Insofar as any further sums remain in the Settlement Fund after the payments 

described above are made, such sums shall be paid for the benefit of members of the Settlement 
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Class in a manner which Class Counsel recommends, after consultation with and with the 

agreement of counsel for Visa and MasterCard, and which the Court approves. 

16. Semi-annually after all sums in the Escrow Account, less any taxes due and 

account administration costs, are paid into the Settlement Fund, Class Counsel shall file with the 

Court and serve on each Defendant a report accounting for each deposit into the Settlement 

Fund, any interest accrued on the Settlement Fund, and each payment from the Settlement Fund, 

including the date on which each such payment was made and to whom, and confirming that the 

Settlement Fund was distributed in the manner provided in the Revised Settlement Agreement 

and approved by the Court.  Class Counsel will continue to file and serve such reports until such 

time as the Settlement Fund is exhausted and no sums remain in the Settlement Fund. 

17. The period for any damages, restitution, disgorgement, or other relief sought 

against Defendants in the Consolidated Amended Complaint is hereby amended to include the 

period up to and including August 23, 2010. 

18. Pursuant to the terms of the Revised Settlement Agreement, all members of the 

Settlement Class and their respective heirs, executors, administrators, trustees, successors, 

assigns, and representatives (the “Releasing Parties”), have expressly and irrevocably waived 

and fully, finally, and forever settled, discharged, and released Visa U.S.A. Inc., Visa 

International Service Association, Visa Inc., Visa Asia Pacific Region, Visa Canada Association, 

Visa Central & Eastern Europe, Middle East & Africa Region, Visa Europe, Visa Latin America 

& Caribbean Region, any other entity that now authorizes or licenses (or in the past has 

authorized or licensed) a financial institution to issue payment cards with any Visa mark or 

acquire Visa transactions, MasterCard Incorporated, MasterCard International Incorporated, and 

each of their respective past, present, and future officers, directors, stockholders, member 

financial institutions, agents, employees, legal representatives, trustees, parents, associates, 

affiliates, joint ventures, subsidiaries, divisions, partners, heirs, executors, administrators, 

purchasers, predecessors, successors, and assigns (the “Released Parties”), from any and all 

manner of claims, demands, actions, suits, and causes of action, whether individual, class, 
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representative, or otherwise in nature, for damages whenever incurred, and for liabilities of any 

nature whatsoever, including for penalties, fines, charges, costs, expenses, attorneys’ fees, or the 

like, whether known or unknown, suspected or unsuspected, in law or equity that any Releasing 

Party ever had, now has, or hereafter can, shall, or may have, arising out of or relating in any 

way to any conduct or failure to act of any Released Party alleged or which could have been 

alleged in the Consolidated Amended Complaint or any amendments thereto prior to August 23, 

2010, including any claims based on rules, by-laws, regulations, policies, practices, network 

service fees, interchange fees, merchant discount fees, finance charges, or charges of any kind of 

any Released Party, and including any claims based on theories of tying, attempted 

monopolization, monopolization, exclusionary conduct, price-fixing, or any other restraint of 

trade, or of any unfair, deceptive, or fraudulent practice or failure to disclose, and including any 

claims that arise under or relate to California’s Unfair Competition Law or any federal or state 

antitrust, unfair competition, unfair practices, deceptive practices, or other law or regulation, or 

common law, and including any claims based in any way upon the tying or other conduct alleged 

in In re Visa Check/MasterMoney Antitrust Litigation, No. 96-CV-5238 (E.D.N.Y.) or upon the 

Visa By-law 2.10(e) or MasterCard Competitive Programs Policy or other conduct alleged in 

United States v. Visa U.S.A., Inc., et al., No. 98-CV-7076 (S.D.N.Y.) (including any impact that 

such conduct had on retail product or service prices), and including all claims asserted in 

Attridge v. Visa U.S.A., Inc., No. CGC 04-436920 (Superior Court of California, City and 

County of San Francisco).  Notwithstanding the foregoing, the released claims shall not include 

any claim of a Releasing Party (a) based upon his or her or its acceptance as a merchant of Visa- 

or MasterCard-branded payment cards as payment for goods and services, including inter alia 

the claims asserted in the currently operative complaints in In re Payment Card Interchange Fee 

and Merchant Discount Antitrust Litigation, MDL 1720 (E.D.N.Y.) (JG) (JO), (b) based upon an 

entitlement to settlement funds in the In re Currency Conversion Fee Antitrust Litigation, MDL 

1409 (S.D.N.Y.), or (c) based upon a routine individual dispute with the financial institution that 
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issued him or her a Visa- or MasterCard-branded payment card regarding payment of his or her 

personal account statement. 

19. Each Releasing Party further expressly and irrevocably waives and fully, finally, 

and forever settles and releases, by operation of the Revised Settlement Agreement and this 

Revised Order Granting Final Approval and the Revised Judgment, any and all defenses, rights, 

and benefits that the Releasing Party may have or that may be derived from the provisions of 

applicable law which, absent such waiver, may limit the extent or effect of the release contained 

in the preceding paragraph.  Without limiting the generality of the foregoing, each Releasing 

Party expressly and irrevocably waives and releases any and all defenses, rights, and benefits that 

the Releasing Party might otherwise have in relation to the release by virtue of the provisions of 

California Civil Code § 1542 or similar laws of any other state or jurisdiction.  Section 1542 

provides:  “A general release does not extend to claims which the creditor does not know or 

suspect to exist in his or her favor at the time of executing the release, which if known by him or 

her must have materially affected his or her settlement with the debtor.” 

20. The Releasing Parties shall not, hereafter, seek to establish liability against any of 

the Released Parties based, in whole or in part, upon any of the released claims. 

21. Class Counsel and counsel for Defendants shall inform the Court in the event that 

the Revised Settlement Agreement is terminated because:  (a) any terms of the Revised 

Settlement Agreement, the Court’s Revised Order Granting Final Approval, or the Revised 

Judgment are not substantially affirmed or are significantly modified on any appeal or otherwise; 

or (b) any court issues an order affecting in whole or in part the settlement class definition, 

settlement consideration, release, or other material terms or conditions of the Revised Settlement 

Agreement.  In the event of termination, this Revised Order Granting Final Approval and the 

Revised Judgment will be vacated, except with respect to their approval and incorporation of the 

Revised Settlement Agreement provisions applicable in the event of termination. 

22. Without affecting the finality of this Revised Order Granting Final Approval or 

the Revised Judgment in any way, this Court retains continuing jurisdiction over Plaintiffs, the 
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Settlement Class, and Defendants to implement, administer, consummate, and enforce the 

Revised Settlement Agreement and this Revised Order Granting Final Approval and the Revised 

Judgment, consistent with California Code of Civil Procedure § 664.6. 

23. Pursuant to the Revised Settlement Agreement, Plaintiffs, the Settlement Class, 

and Defendants irrevocably submit to the exclusive jurisdiction of the Court for any suit, action, 

proceeding, or dispute arising out of or relating to the Revised Settlement Agreement or this 

Revised Order Granting Final Approval or the Revised Judgment, or to the applicability of the 

Revised Settlement Agreement or this Revised Order Granting Final Approval or the Revised 

Judgment.  All applications to the Court with respect to any aspect of the Revised Settlement 

Agreement or this Revised Order Granting Final Approval or the Revised Judgment shall be 

presented to and determined by Judge John E. Munter or, if he is not available, any other Judge 

sitting in the Court’s Complex Litigation Department or, if no such Judge is available, any other 

Judge assigned by the Court.  Without limiting the generality of the foregoing, it is hereby agreed 

that any dispute, including but not limited to any suit, action, or proceeding by a Plaintiff or 

member of the Settlement Class, in which the provisions of the Revised Settlement Agreement or 

this Revised Order Granting Final Approval or the Revised Judgment are asserted as a defense in 

whole or in part to any claim or cause of action, or otherwise raised as an objection, constitutes a 

suit, action, or proceeding arising out of or relating to the Revised Settlement Agreement or this 

Revised Order Granting Final Approval or the Revised Judgment. 

24. The terms and provisions of the Stipulation and Order for the Protection and 

Exchange of Confidential Information in the Action, filed on February 16, 2005, shall survive 

and continue in effect through and after entry of this Revised Order Granting Final Approval and 

the Revised Judgment. 

25. Nothing in the Revised Settlement Agreement or this Revised Order Granting 

Final Approval or the Revised Judgment is or shall be deemed or construed to be an admission or 

evidence of any violation of any statute or law or of any liability or wrongdoing by the 
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Defendants, or of the truth or validity or lack of truth or lack of validity of any of the claims or 

allegations alleged in the Action or actions consolidated therein. 

26. This Revised Order Granting Final Approval and the Revised Judgment terminate 

and dispose of all the claims against Defendants in the Action and all individual cases within it.  

There is no just reason for any delay in entering this Revised Order Granting Final Approval or 

the Revised Judgment.  Accordingly, the Court directs the Clerk to enter this Revised Order 

Granting Final Approval and the Revised Judgment, which shall be final and appealable. 

IT IS SO ORDERED. 
 
 
DATED:  _______________________ 

 

 

  
         JOHN E. MUNTER 
         Superior Court Judge 

Submitted by: 
 
ZELLE HOFMANN VOELBEL & 
MASON LLP 
Craig C. Corbitt (State Bar No. 83251) 
Jose M. Umbert (State Bar No. 227318) 
Heather T. Rankie (State Bar No. 268002) 
44 Montgomery Street, Suite 3400 
San Francisco, CA  94104 
Telephone:  (415) 693-0700 
Facsimile:   (415) 693-0770 
 
Lead Counsel for All Plaintiffs 
and the Settlement Class 

 

 
 
ARNOLD & PORTER LLP 
Robert J. Vizas (State Bar No. 56187) 
Sharon D. Mayo (State Bar No. 150469) 
Three Embarcadero Center, 7th Floor 
San Francisco, CA 94111-4024 
Telephone:  (415) 356-3000 
Facsimile:   (415) 356-3099 
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Telephone:  (212) 715-1000 
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Counsel for Defendants Visa U.S.A. Inc. and 
Visa International Service Association 
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